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ABSTRACT 

Diversity within the workplace in terms of race, gender, age, cultural, and professional experiences 

has also become a strategic process of improving the performance of the organization and ensuring 

employee satisfaction. It explores the connection between the dimensions of diversity and employee 

outcome utilizing a mixed-method that combines both quantitative survey data and qualitative 

interviews of three corporate segments in India namely technology, manufacturing, and service 

sectors. Structured questionnaires answered by 450 employees and in-depth interviews of 30 

participants were conducted in order to capture subtle nuances of: belonging inclusivity and culture 

within an organization. The methods of correlation and multiple regression were used in the analysis 

to quantify both how diversity management practices are associated with job performance 

(productivity, innovation, and teamwork indicators) and satisfaction measures (engagement, intent 

to remain, workplace morale). The findings show that gender and cultural diversity has a high 

correlation with better creativity, problem solving ability and age diversity levels have moderate 

correlation with knowledge sharing and efficacy in mentoring. On the contrary, lack of inclusive 

policies was associated with lower engagement and intentions of leaving. The results point out that 

diversity does not necessarily bring about good results, instead, its influence is moderated by 

leadership pledge and equitable policy, and an inclusive climate. The study highlights the need to 

integrate diversity management within core HR practices so as to ensure that an organization not 

only benefits the most but also promotes the wellness of the employees. 

 

1. INTRODUCTION 

Diversity in the working place has now taken a new form; that is, it is a relevant factor in the organisation strategy and not 

an occasional issue of the human resource management. Within the current business conditions, marked by the phenomenon. 
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Abstract:
This study presents a comprehensive bibliometric analysis of the scholarly literature on the
impact of psychological contracts on employee involvement. Utilizing data from the Dimensions
AI database, we systematically examine publication trends, authorship patterns, and thematic
areas within this field. Psychological contracts, which encompass the unspoken expectations and
obligations between employees and employers, play a crucial role in shaping employee
commitment, job satisfaction, and overall organizational performance. Our analysis reveals
significant growth in publications over the past two decades, highlighting increased academic
interest in this area. Key findings include the identification of prominent authors and institutions
contributing to the literature, as well as the evolution of research focus from foundational
theories to contemporary issues such as the psychological contract's role in employee
engagement and organizational change. Emerging themes identified in the analysis include
perceived organizational support, psychological contract breaches, and the integration of
employee commitment with quality management practices. The study underscores the
importance of understanding psychological contracts to foster positive employment relationships
and enhance organizational outcomes. By mapping the existing literature, this study provides
valuable insights for researchers and practitioners, identifying gaps and suggesting directions for
future research. Our findings contribute to the broader discourse on organizational psychology
and underscore the need for further exploration into the dynamic nature of psychological
contracts in the evolving workplace. This study did not involve human or animal subjects, and
thus did not require approval from a research ethics committee, as it solely relied on publicly
available bibliometric data.

Keywords: Psychological Contract, Employee Involvement, Organizational Behavior, Human
Resource Management.
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Abstract 

The hybrid work model, which blends remote and in-office modalities, has intensified reliance on digital tools and 

subsequently elevated risks of digital fatigue—mental exhaustion caused by prolonged digital engagement. This 

conceptual paper explores the impact of digital fatigue on employee engagement through a multilevel framework 

encompassing individual, team, and organizational dynamics. Grounded in the Job Demands–Resources (JD-R) 

model, Conservation of Resources (COR) theory, and Boundary Theory, the study conceptualizes digital fatigue as a 

job demand that depletes cognitive and emotional resources, reducing engagement if not counterbalanced by 

supportive mechanisms. At the individual level, digital autonomy is identified as a moderator, mitigating th e adverse 

effects of fatigue. At the team level, digital norms and psychological safety influence how fatigue is experienced and 

its effect on engagement. At the organizational level, digital culture and leadership behaviors serve as systemic 

enablers or stressors. By synthesizing these theoretical perspectives, the paper presents a multilevel conceptual model 

that addresses the complexity of digital fatigue in hybrid work. It contributes to both theory and practice by 

highlighting how contextual factors across levels shape the digital fatigue–engagement relationship. Practical 

implications include fostering digital wellness policies, promoting autonomy, and redefining leadership roles in 

managing digital demands. The paper concludes by outlining avenues for  empirical research to validate the model 

and adapt interventions to diverse organizational contexts. 

Keywords: Digital Fatigue, Employee Engagement, Hybrid Work, Multilevel Framework  

1: Introduction 

1.1 Background and Motivation 

The rise of hybrid work arrangements—where 

employees alternate between remote and in-office 

work—has significantly reshaped contemporary 

organizational dynamics (Wang et al., 2021). While 

this shift has enabled greater flexibility and autonomy, 

it has also introduced new psychological challenges, 

one of which is digital fatigue. Digital fatigue refers to 

the mental and emotional exhaustion that results from 

prolonged exposure to digital technologies, especially 

communication platforms like Zoom, Microsoft 

Teams, and Slack (Bennett et al., 2021). As digital 

interactions replace physical ones, the continuous 

cognitive load generated by digital tools has begun to 

impact employee well-being and productivity. 

In parallel, employee engagement continues to be a 

central concern for organizational success. Defined as 

a positive, fulfilling, work-related state characterized 

by vigor, dedication, and absorption (Schaufeli et al., 

2002), engagement has been linked to higher levels of 

performance, commitment, and innovation. However, 

the digitalization of work and the hybrid model have 

disrupted traditional engagement mechanisms. 

Employees now face challenges such as reduced social 

interactions, constant digital interruptions, and blurred 

boundaries between personal and professional life 

(Chen & Karahanna, 2018). 

Despite growing interest in both digital fatigue and 

engagement, existing research largely treats them as 

separate constructs. Most studies also adopt a single-

level perspective, focusing either on individual 
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The Effect Of Ai-Generated Personalized Content 

On Consumer Trust And Purchase Behavior: An 

Empirical Study 
 Article History:  Abstract: The present research work will let us understand how the 

industry has rapidly brought artificial intelligence (AI) into effect to 
provide AI-generated personalised content to enhance consumer 
experiences, with AI-powered personalisation emerging as a 
significant driver towards consumer trust, satisfaction and sales. 
However, the findings state that AI-powered personalisation does 
not have a major direct impact towards customer engagement when 
looking at the role of purchase behaviour, perceived usefulness, 
because trust acts as a key mediator, playing an important role in 
building positive relationships between people and technology. 
Businesses can make better use of AI personalisation in this way to 
strengthen customer relationships and increase sales because 
artificial intelligence (AI) has become a powerful tool in customer 
service and strategic marketing, allowing for more personalised 
interactions, creative ways to resolve service issues, and flexible 
communication approaches. The findings of this research work 
indicate that companies must focus on consumer awareness and 
ethical practices in their AI-based personalised approaches to 
strengthen their trust and improve customer engagement. 225 
consumers were surveyed to explore the factors that determine the 
effect of AI-generated personalised content on consumer trust and 
purchase behaviour. The study concludes that AI-generated 
personalised content has a significant impact on consumer trust and 
purchase behaviour. 
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INTRODUCTION 

During recent years, artificial intelligence (AI) has become 

a powerful tool in customer service and strategic 

marketing, providing more personalised interactions, 

creative ways to resolve personalised issues, and flexible 

communication approaches. The growth of AI 

technologies has led to advanced tools such as real-time 

chatbots, highly personalised recommendation systems, 

and virtual influencers in the last ten years. Integration of 

such innovations does more than just take over human 

tasks, as they reshape interactions by adding new emotional 

and intellectual layers that strongly impact how consumers 

make decisions. According to Bag et.al. (2022), Artificial 

Intelligence (AI) is gaining remarkable importance as the 

digital world continues to grow and change, pushing 
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Abstract: This paper introduces a fuzzy logic-inventory model using blockchain technology (Ethereum) 
to assist manufacturers in managing uncertainty in supply chains and enhancing profitability. Based on the 
previous work, we utilize three categories of fuzzy numbers—triangular, trapezoidal, and heptagonal —to 
model vagueness in such critical parameters as demand, price sensitivity, and blockchain deployment 
expenses. The model considers two categories of retailers: those embracing blockchain (who pay 
transparency costs) and those that do not. Our numerical and analytical results indicate that the 
incorporation of blockchain always enhances profit in all fuzzy conditions, with the heptagonal model 
being particularly sensitive to uncertainty in price and levels of information-sharing. Heptagonal works 
best under turbulent markets, trapezoidal provides a compromise under moderate risk, and triangular is 
best suited for stable environments. The research also finds important thresholds (e.g., α > 5%) affecting 
optimal choices. In general, this study fills the existing gap between abstract blockchain models and real-
world uncertainty by providing a flexible and responsive framework for supply chain decision-making. 

Keywords: Blockchain-enabled (Ethereum) supply chain, Supply chain uncertainty, Profit optimization, 
Sensitivity analysis, Information-sharing, Decentralized supply chain, Manufacturer-retailer coordination 

 

1. INTRODUCTION 

The supply chain is an interrelated dynamic system that 
consists of organizations, individuals, processes, and 
information whose objective is to provide goods and services 
to customers (Huang et al., 2022). With rising globalization, 
fragmented networks, and changing customer demands for 
speed and customization (Yue, 2008), supply chain 
management has grown to be more complex. 

Supply chains grow more complex and uncertain because of 
globalization, dynamic behavior of consumers, dispersed 
supplier bases, and digital disruption. Standard models based 
on deterministic data generally do not keep pace with inherent 
vagueness and variability of cost structures, demand, and 
supply behavior. In addition, limited visibility coupled with 
information asymmetry among participants in the supply chain 
impede optimal decision-making. 

To address these issues, blockchain technology (Ethereum) has 
been a promising solution. Ethereum increases transparency, 
maintains data integrity, and facilitates secure information 
sharing between stakeholders (Kouhizadeh et al., 2021; Wang 
et al., 2019). Ethereum minimizes fraud and facilitates real-
time decision-making in supply chains by removing 
intermediaries and allowing traceability (Dong et al., 2022; Ko 
et al., 2018). 

Existing research fills these research gaps by implementing 
blockchain technology to provide transparency and traceability 
and build confidence among supply chain members. (Jain & 
Mishra, 2024), for example, propose a decentralized 
framework incorporating information-sensitive retailers and 

examine the effect of sharing partial information in the 
presence of blockchain implementation. They show that a 
manufacturer's profit is maximized with the percentage of 
information-sensitive retailers under certain conditions. Yet, 
their research makes assumptions of sharp parameter values 
and does not take into consideration real-world fuzziness in 
demand, costs, and behavioral parameters. 

Conversely, (Huang et al., 2022) simulate the blockchain-based 
supply chain coordination strategy and contrast it with a 
conventional framework. Their research points out cost savings 
and enhanced coordination but is still based on deterministic 
modeling. Yet, most supply chain frameworks in the literature 
that are supported by blockchain make deterministic 
assumptions about inputs and lack the full realization of 
uncertainty within actual systems. Actual decision-making is 
often imbued with ambiguity, incomplete information, and 
personal judgment. 

To counter this deficiency, fuzzy logic gives a solid modeling 
platform. Fuzzy models manage vague inputs with linguistic 
variables and partial truths, making them appropriate for 
situations of uncertainty (Yan et al., 2022). They have been 
used in supply chains to capture uncertain parameters such as 
demand, lead time, and coefficients of cost (Milanesi et al., 
2015; Mishra et al., 2024; Özceylan & Paksoy, 2014). 

This work fills in the research void by incorporating fuzzy set 
theory with the blockchain-inventory model in a more realist 
and accommodative manner that allows for dealing with 
uncertainty. We introduce the fuzzy profit-maximization model 
under triangular, trapezoidal, and heptagonal fuzzy numbers 
for prominent parameters like demand, price, information 
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management has grown to be more complex. 

Supply chains grow more complex and uncertain because of 
globalization, dynamic behavior of consumers, dispersed 
supplier bases, and digital disruption. Standard models based 
on deterministic data generally do not keep pace with inherent 
vagueness and variability of cost structures, demand, and 
supply behavior. In addition, limited visibility coupled with 
information asymmetry among participants in the supply chain 
impede optimal decision-making. 

To address these issues, blockchain technology (Ethereum) has 
been a promising solution. Ethereum increases transparency, 
maintains data integrity, and facilitates secure information 
sharing between stakeholders (Kouhizadeh et al., 2021; Wang 
et al., 2019). Ethereum minimizes fraud and facilitates real-
time decision-making in supply chains by removing 
intermediaries and allowing traceability (Dong et al., 2022; Ko 
et al., 2018). 

Existing research fills these research gaps by implementing 
blockchain technology to provide transparency and traceability 
and build confidence among supply chain members. (Jain & 
Mishra, 2024), for example, propose a decentralized 
framework incorporating information-sensitive retailers and 

examine the effect of sharing partial information in the 
presence of blockchain implementation. They show that a 
manufacturer's profit is maximized with the percentage of 
information-sensitive retailers under certain conditions. Yet, 
their research makes assumptions of sharp parameter values 
and does not take into consideration real-world fuzziness in 
demand, costs, and behavioral parameters. 

Conversely, (Huang et al., 2022) simulate the blockchain-based 
supply chain coordination strategy and contrast it with a 
conventional framework. Their research points out cost savings 
and enhanced coordination but is still based on deterministic 
modeling. Yet, most supply chain frameworks in the literature 
that are supported by blockchain make deterministic 
assumptions about inputs and lack the full realization of 
uncertainty within actual systems. Actual decision-making is 
often imbued with ambiguity, incomplete information, and 
personal judgment. 

To counter this deficiency, fuzzy logic gives a solid modeling 
platform. Fuzzy models manage vague inputs with linguistic 
variables and partial truths, making them appropriate for 
situations of uncertainty (Yan et al., 2022). They have been 
used in supply chains to capture uncertain parameters such as 
demand, lead time, and coefficients of cost (Milanesi et al., 
2015; Mishra et al., 2024; Özceylan & Paksoy, 2014). 

This work fills in the research void by incorporating fuzzy set 
theory with the blockchain-inventory model in a more realist 
and accommodative manner that allows for dealing with 
uncertainty. We introduce the fuzzy profit-maximization model 
under triangular, trapezoidal, and heptagonal fuzzy numbers 
for prominent parameters like demand, price, information 
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Abstract: The use of fertilizers, pesticides and the mishandling of wastes causes groundwater contamination which 
is a growing environmental and human health issue in agriculture areas. Although the traditionally used monitoring 
methods are quite effective, they usually have temporal and spatial limitations, which means that early detection and 
wide-ranging predictions are also difficult to achieve. The present study examines the prospects of machine learning 
(ML) models in forecasting the possible risk of groundwater contamination over agricultural land-scapes through a 
combination of hydrochemical measures and land-use patterns in combination with forecasted climatic features. Three 
agriculturally intensive districts namely Ludhiana (Punjab), Bhopal (Madhya Pradesh) and Thrissur (Kerala) were 
chosen and the samples of water were analysed on the basis of key physicochemical parameters such as nitrate (NO 3 
- ), phosphate (PO 4 3 - ), pH, total dissolved solids (TDS) and heavy metals. Remotely sensed land cover indices 
coupled with soil type data (and these parameters) were utilized as input features in training the models. The 
implementation of the Random Forest (RF) algorithm, Support Vector Machine (SVM) algorithm and Artificial 
Neural Network (ANN) algorithm was done and the performance of the model tested by the 10-fold cross-validation 
method. Random Forest model resulted in the highest classification accuracy (92%) and ROC-AUC (0.94) values 
allowing accurate differentiation of high, moderate, and low risk zones in terms of the contamination potential. It 
was found that areas of high fertilizer capacity and shallow water tables were found to be areas of high contamination 
through the formation of spatial prediction maps using the GIS. We show that when coupled with geospatial analysis, 
ML-based methods serve as a scalable and cost-effective solution to formulating problems in the assessment of 
groundwater contamination risks in agricultural areas, allowing data-driven policymaking and to the creation of 
specialized mitigation measures to address these risks. 
Keywords: Groundwater contamination, Machine learning, Random Forest, Agricultural pollution, GIS mapping, 
Water quality prediction, Remote sensing 
 
I. INRODUCTION 
Groundwater plays a significant role as the sources of fresh water in domestic, agricultural and commercial 
activities, especially in rural and peri-urban regions where there is scarcity of surface water bodies. 
Groundwater is the primary source of irrigation in most developing countries with 60 percent of irrigation 
requirements in India being provided through groundwater. Thus, the quality of groundwater plays a 
vital role in defining agricultural output and the health of the population. Nevertheless, the high intensity 
of farming (i.e., the extensive use of fertilizers, pesticides, and irrational irrigation) has also resulted in a 
drastic growth of groundwater pollution. The surplus of nitrates, phosphates, and even pesticides are 
washed down through the soil profile with water eventually reaching aquifers as the water tables are 
shallow and soils are porous. In the same way, livestock farm runoffs and agricultural waste storage spillage 
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The purpose of the study is to investigate the factors determining Gen Z's intention to discontinue fast fashion 

(FF) brands. The conceptual model is based on cognitive dissonance theory and push-pull-mooring (PPM) framework. 

Young buyers in developing nations often experience remorse due to a conflict between their fashion aspirations and 

values. According to the results, ascribed responsibility (AR) significantly impacts buyer remorse (BR), whereas 

knowledge of greenwashing (KW) has no significant impact on BR. Both quality of product (QP) and social influence 

(SI), have a significant impact on BR. Environmental concern (EC) does not significantly influence BR. BR has a 

significant impact on both the willingness to pay for sustainable alternatives (SA) and the intention to discontinue fast 

fashion. Brands must prioritise social influence, community development, and accountability to align with the values of 

Generation Z. FF brands may reduce buyer's remorse by following sustainable methods and encouraging transparency 

in their marketing communications. 

Keywords:  Fast fashion brands, cognitive dissonance theory, willingness to pay for sustainable alternatives, ascribed 
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Abstract 

Industry 4.0 technologies—including artificial intelligence, 

automation, robotics, and cyber-physical systems—are transforming 

organizational structures, job designs, and the legal environment 

governing work. While reskilling has become essential for workforce 

adaptability, existing research treats HR strategy, technological 

disruption, and employment law as separate domains. This conceptual 

paper introduces an integrative multi-level framework that unifies 

these perspectives to explain how technological change generates new 

skill demands, how HR mechanisms translate these demands into 

organizational reskilling strategies, and how national and international 

legal regulations shape the boundaries of these efforts. Grounded in 

Human Capital Theory, Socio-Technical Systems Theory, and 

Institutional/Legal Theory, the framework identifies technological 

antecedents, HR capability-building mechanisms, and legal 

moderators influencing reskilling outcomes. By articulating testable 

propositions, the study contributes a novel interdisciplinary lens for 

examining workforce transitions and provides actionable insights for 

HR leaders, policymakers, and regulators seeking to build equitable 

and legally compliant reskilling ecosystems in the Industry 4.0 era 

 

Keywords: Industry 4.0; Reskilling; Human Resource Management; 

Technology Law; Employment Law; Artificial Intelligence; 

Automation; Regulatory Framework; International Labour 

Standards.... 

 

 

Introduction 

The emergence of Industry 4.0—characterized by the 

convergence of artificial intelligence (AI), automation, 

machine learning, Internet of Things (IoT), and cyber-

physical systems—is profoundly reshaping global 

production networks, organizational structures, and 

labor markets. As firms integrate intelligent 

technologies into core business processes, the nature of 

work is undergoing rapid transformation, demanding 

new digital, cognitive, and socio-technical skill sets. At 

the same time, the displacement of routine and manual 

tasks raises complex questions related to employment 

security, worker rights, and employer obligations under 

evolving legal and regulatory frameworks. In this 

environment, reskilling has become a central strategic 

priority for organizations seeking to enhance workforce 

adaptability while meeting international compliance and 

social responsibility expectations. 

Despite widespread recognition of its importance, 

reskilling remains insufficiently theorized at the 

intersection of Human Resource Management 

(HRM), technological innovation, and employment 

law. Existing scholarship tends to treat these domains in 

isolation: HR studies emphasize talent development and 

competency building; technology research focuses on 

automation and system design; and legal scholarship 

examines labor protections, contractual obligations, and 

regulatory responses to digital transformation. However, 

the challenges presented by Industry 4.0 are inherently 

interdisciplinary. The effectiveness of organizational 

reskilling efforts depends not only on internal HR 

strategies but also on the technological affordances of 

new systems and the legal boundaries within which 

firms operate. 

For multinational organizations, this complexity is 

heightened by cross-jurisdictional differences in 
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Artificial Intelligence in International Arbitration: 

Reconciling Efficiency with Due Process in Global 

Dispute Resolution 
Article History: Abstract: The integration of artificial intelligence (AI) into 

international arbitration represents one of the most consequential 

technological shifts in the history of global dispute resolution. This 

paper examines how AI tools—including machine learning algorithms, 

natural language processing systems, predictive analytics platforms, 

and automated document review technologies—are transforming the 

procedural architecture of international arbitration. Drawing on 

emerging institutional frameworks, case studies from leading arbitral 

institutions, and scholarly commentary, this research explores the 

tensions between AI-driven efficiency gains and the foundational due 

process guarantees that underpin the legitimacy of international 

arbitration. The paper argues that while AI offers transformative 

potential in accelerating proceedings, reducing costs, and enhancing 

analytical precision, its uncritical adoption risks undermining principles 

of equal treatment, transparency, and the right to be heard. A 

governance framework is proposed that reconciles technological 

innovation with due process imperatives, offering a path toward 

responsible AI integration in global dispute resolution. The paper 

concludes that international arbitration institutions must develop 

enforceable AI governance standards that preserve party autonomy, 

arbitrator independence, and procedural fairness as core values of the 

arbitral process. 

 
Keywords: artificial intelligence, international arbitration, due process, 
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INTRODUCTION 
International arbitration has long served as the preferred 

mechanism for resolving transnational commercial and 

investment disputes, offering parties flexibility, 

confidentiality, and the enforceability of awards under 

the New York Convention on the Recognition and 

Enforcement of Foreign Arbitral Awards (1958). Yet 

the field is undergoing a fundamental transformation 

driven by the rapid proliferation of artificial intelligence 

technologies. From document review platforms capable 

of processing millions of pages in hours to predictive 

analytics tools that forecast dispute outcomes with 

growing accuracy, AI is reshaping nearly every 

dimension of the arbitral process (Katsh & Rabinovich-

Einy, 2017). 

 

The promise of AI in international arbitration is 

considerable. Empirical studies indicate that 

international arbitration proceedings routinely take three 

to five years from commencement to award, with costs 
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Abstract: Delivery of period tracking apps which is part of the fast-growing ‘femtech' category, now 
gathers sensitive information about physiology and behaviors from an estimated 200 million people 
in the world. Combined with data on menstrual cycles, ovulation windows, sexual behavior, mood, 
and fertility markers, the data is a major marketing asset that is traded among advertisers, insurers, 
data brokers, and even, likely now more than ever, the hands of law enforcement agencies, especially 
following the demise of the Dobbs case. However, current laws such as the “Health Insurance 
Portability and Accountability Act” (HIPAA), the “Federal Trade Commission Act” and a few state 
privacy laws have severe gaps in their structure that mean femtech users are largely un-protected. 
In this paper, the regulatory terrain surrounding the collection of, and commerce in, menstrual data 
is charted, there is a comparative study of the regulatory frameworks of the United States, the 
European Union and India, and a thorough examination of the current legal relief provided. The paper 
builds on empirical accounts of applications privacy audits, enforcement records from the FTC, and 
post-Dobbs patterns of data requests to propose a novel framework for considering menstrual data 
that draws upon, but differs from, current protections for sensitive health information and is instead 
based on a meaningful consent framework, purpose limitation, and prevention of transfers for law-
enforcement purposes without a judicial process. 
 
Keywords: Femtech privacy; menstrual surveillance; HIPAA gap; GDPR Article 9; data brokers; post-
Dobbs; reproductive rights; health data commodification; digital dignity. 
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INTRODUCTION 
"Your period-tracking app knows more about your reproductive health than your doctor does and unlike your 

doctor, it is under no legal obligation to keep that information confidential." 

 

Electronic Frontier Foundation, Period Tracking Apps in the Post-Dobbs Era (2022) 

Glow, Clue and some alternative period-tracking apps secretly shipped only users health information, such as mood state, 

contraceptive method used, unprotected sex and reported pregnancies, to a network of advertising partners including 

Facebook, revealed the Norwegian Consumer Council in a groundbreaking investigation report in the spring of 2019.¹ The 

news sparked a brief outcry of concern before sinking into the endless treadmill of tech-privacy scandals that defines the 

digital decade. What was revealed, however, was structurally more important: the intimate rhythms of the female body, 

taken as a data commodity, obtained by voluntarily proffering their bodies in digital format, codified into behavioral 

profiles and sold on a market over of which the very users are excluded, unaware. 

 

The landscape changed dramatically in June 2022 with the overturning of the constitutional right to abortion in “Dobbs v. 

Jackson Women's Health Organization”.² Prosecutors and law enforcement in states that are putting in place abortion 

restrictions started requesting data from technology firms such as period-tracking apps, within a few weeks, to present 
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ABSTRACT 

Dynamic pricing, the practiceof algorithmicallyadjustingpricesin realtime basedon demand 
fluctuations, inventory levels, competitor pricing, and individual consumer characteristics, 
has become pervasive across e-commerce, travel booking, ride-hailing, and streaming 
platforms, yet its widespread adoption continues to generate consumer ambivalence rooted in 

perceptions of pricefairnessandvendor trustworthiness. This paper reviews thepsychological 
and behavioral mechanisms linking dynamic pricing exposure to consumer fairness 
judgments, trust formation, and downstream purchase intentions, drawingon dual entitlement 
theory, distributive and procedural justice frameworks, and price -fairness perception 
research. The study examines the distinction between demand-based dynamic pricing, in 
which prices fluctuate uniformlyfor all consumers based on aggregate market conditions, and 

personalized dynamic pricing, in which prices are algorithmically tailored to individual 
consumers based on browsing history, purchase behavior, or inferred willingness to pay, 
situating each within documented consumer response evidence. The review further examines 
the moderating roles of price transparency, perceived firm motive, and reference -price 
availability in shaping fairness judgments, alongside empirical evidence on the reputational 
and behavioral consequences of consumer-perceived price discrimination. A comparative 

methodology is described usingsurvey-based price-fairness perceptionscales, scenario-based 
experimental designs manipulating pricing transparency and personalization disclosure, and 
behavioral intention measures including purchase intention, brand switching, and negative 
word-of-mouth. Reported findings indicate that demand-based surge pricing is judged 
substantially less unfair than individually personalized pricing at an equivalent price level, 
that transparency regarding the pricing mechanism meaningfully attenuates perceived 

unfairness, and that perceived unfair pricing produces measurable declines in  purchase 
intention and trust alongside increased negative word-of-mouth propensity. The paper 
concludes by discussing implications for e-commerce pricing strategy design, disclosure 
policy, and platform trust management, alongside persistent gaps in understanding long-term 
consumer adaptation to algorithmic pricing. 

Keywords: Dynamic Pricing, Price Fairness, Consumer Trust, Purchase Intention, 

Personalized Pricing, Price Discrimination, E-Commerce, Distributive Justice... 
 

 
INTRODUCTION: 

Dynamic pricing has evolved from a niche practice 
confined to airline revenue management into a pervasive 
feature of contemporary e-commerce, applied across ride-
hailing surge pricing, hotel and flight booking platforms, 

event ticketing, and increasinglymainstream online retail, 

where prices for identical products can fluctuate within 
hours or even minutes based on algorithmically assessed 

demand, inventory, and competitive conditions [1]. This 
shift has been enabled by the convergence of real-time 
data collection, machine learning-based demand 
forecasting, and automated pricing engines capable of 
adjusting prices at a granularity and speed unattainable 
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Abstract: 

The rapid expansion of Buy Now, Pay Later (BNPL) services has significantly reshaped contemporary consumer 

credit ecosystems, particularly within the context of a VUCA (Volatility, Uncertainty, Complexity, and Ambiguity) 

economy. Despite its growing adoption, existing literature remains fragmented, with limited integration of macro-

environmental uncertainty, platform design mechanisms, and consumer behavioral dynamics. Addressing this 

gap, the present study adopts a theory-building conceptual approach to develop a multi-level framework that 

examines BNPL as a fintech-driven consumption model operating at the intersection of environmental uncertainty, 

technological affordances, and behavioral finance. Drawing upon Prospect Theory, Mental Accounting Theory, 

the Technology Acceptance Model (TAM), and the Theory of Planned Behavior (TPB), the study conceptualizes 

how BNPL platforms leverage perceived affordability, reduced cognitive friction, and persuasive digital design to 

influence consumer decision-making. The proposed framework integrates VUCA conditions as a macro-level 

driver, platform characteristics as meso-level enablers, and behavioral outcomes such as impulsive consumption 

and financial stress as micro-level consequences, while also incorporating moderating roles of financial literacy 

and regulatory oversight. The findings highlight the paradoxical nature of BNPL, positioning it simultaneously 

as a facilitator of financial inclusion and a potential driver of consumer over-indebtedness in uncertain economic 

environments. By offering a structured and integrative conceptual model, this study contributes to the emerging 

discourse on digital credit systems and extends fintech literature by embedding BNPL within a VUCA-driven 

behavioral framework. The paper concludes with implications for policymakers, financial institutions, and digital 

platform designers, emphasizing the need for responsible innovation, ethical interface design, and adaptive 

regulatory mechanisms. 

Keywords: 

Buy Now, Pay Later (BNPL); VUCA Economy; Fintech; Digital Credit; Behavioral Finance; Consumer Decision-

Making; Financial Inclusion; Impulse Buying; Technology Acceptance Model (TAM); Prospect Theory; Mental 

Accounting; Financial Literacy; Regulatory Frameworks 

INTRODUCTION  

The global financial ecosystem is undergoing a 

profound transformation driven by rapid 

digitalization, evolving consumer expectations, and 

the emergence of innovative fintech solutions. 

Among these, Buy Now, Pay Later (BNPL) has 

emerged as a disruptive credit model that embeds 

short-term financing directly into the point-of-sale 

experience. By offering instant approval, minimal 

documentation, and interest-free installment 

options, BNPL has redefined traditional notions of 

credit accessibility and consumption behavior. This 

shift reflects the broader transition toward platform-

based financial ecosystems, where convenience, 

speed, and user-centric design dominate consumer 

decision-making (Gomber et al., 2018; deHaan et 

al., 2022). The increasing integration of artificial 

intelligence and data-driven credit assessment 

further strengthens BNPL’s role as a transformative 

force in digital finance (Kataria et al., 2024). 

The growing relevance of BNPL is particularly 

evident within the context of a VUCA (Volatility, 

Uncertainty, Complexity, and Ambiguity) economy. 

Contemporary markets are characterized by 

economic instability, income volatility, rapidly 
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Abstract  

The digitalization of healthcare is rapidly changing the way patients are treated, as digital healthcare technology 

has created patient-centric health care ecosystems. The study investigates how eCommerce and information 

systems can improve the access to health care services, patient engagement, quality of health care services, and 

health care effectiveness. The research design for this study was a quantitative design, and a structured 

questionnaire was used to gather data from 210 healthcare consumers who have used digital health services like 

telemedicine, online pharmacies, eHRs, and mobile health applications. The data were analyzed using descriptive 

statistics and correlation analysis. The results showed that there was acceptance of Healthcare E-Commerce 

Services, Healthcare Information Systems, Patient Engagement, Service Quality, Patient Satisfaction and Smart 

Healthcare Ecosystem Effectiveness, with mean scores above 3.9 on a five-point scale. Correlation analysis 

revealed that there was a significant positive correlation between Healthcare E-Commerce Services and Smart 

Healthcare Ecosystem Effectiveness. This study finds that incorporating e-commerce platforms and information 

systems can enhance patient-centric healthcare delivery by providing greater access, convenience, and 

operational efficiency in contemporary smart healthcare ecosystems. 

Keywords: Patient-Centered Care, Healthcare E-Commerce, Healthcare Information Systems, Smart Healthcare 

Ecosystems, Digital Health, Telemedicine 

1. Introduction 

The landscape of healthcare systems is evolving 

rapidly across the globe, with digital technologies 

and a patient-centered approach gaining momentum 

(Dang et al., 2021). Historically, healthcare care 

delivery has been primarily geared towards clinical 

results and provider decision-making (Umayal, 

2024). But, the new context of healthcare is 

increasingly promoting patients as active partners in 

their care process (Marion et al., 2024). Patient-

centred care focuses on providing individualised 

care, involving patients in decisions about their care, 

making care accessible, being transparent and 

engaging patients in the healthcare system on an 

ongoing basis (Abid et al., 2024). Digital 

technologies have proven to be vital enablers of this 

change (Maniou et al., 2026). 

The advent of healthcare e-commerce platforms and 

healthcare information systems has paved the way 

for new possibilities to enhance the accessibility and 

efficiency of healthcare (Beyari, 2021). Healthcare 

e-commerce consists of online pharmacies, 

teleconsultation platforms, digital appointment 

booking platforms, health insurance marketplaces, 

and wellness service platforms (Hermes et al., 

2020). Additionally, health information systems 

enable the sharing, managing, and analysis of patient 

information among healthcare organizations (Song 

et al., 2019). These technologies have created smart 

healthcare ecosystems, where patients, healthcare 

providers, insurers, pharmacies, and healthcare 

organizations are connected via digital platforms 

(Suddala, 2025; Badawy, 2023; Ianculescu et al., 

2025). Smart healthcare ecosystems rely on the 

integration of various technologies, including 

Internet of Things (IoT) devices, artificial 

intelligence (AI) analytics, cloud computing, mobile 

applications, and integrated health information 

systems, to provide personalised and proactive 

health services (Mohdhar & Shaalan, 2021; Ogenyi 

et al., 2026; Dutta, 2025). They enable real-time 

monitoring, predictive healthcare, and integrated 

care pathways to enhance patient experiences and 

outcomes, while making it easier to monitor, 
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Abstract---Artificial Intelligence (AI) is rapidly transforming financial advisory and 
taxation systems through intelligent automation, predictive analytics, and personalized 
financial decision-making. Simultaneously, behavioral finance has highlighted how 
cognitive biases and irrational investor behavior influence financial planning and tax-
related decisions. Despite growing adoption of AI-enabled financial technologies, limited 
research has integrated behavioral tax planning with AI-driven financial advisory within a 
unified conceptual framework. This study explores the opportunities and challenges 
associated with AI-driven financial advisory and behavioral tax planning in the evolving 
FinTech ecosystem. The paper adopts a conceptual research design based on secondary 
literature from the domains of artificial intelligence, behavioral finance, taxation, and 
digital financial services. The study examines the role of AI in portfolio optimization, 
behavioral bias reduction, tax planning efficiency, fraud detection, and financial inclusion. 
It further analyzes critical challenges relating to algorithmic bias, explainability, 
cybersecurity, ethical governance, privacy concerns, and regulatory uncertainty. Drawing 
upon Behavioral Finance Theory, Technology Acceptance Model (TAM), and 
Explainable Artificial Intelligence (XAI), the study proposes a conceptual framework 
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Abstract: The rapid expansion of India's digital gaming industry has transformed online gaming into 
one of the country's fastest-growing digital markets. While technological innovation has increased 
accessibility and commercial opportunities, it has simultaneously created significant challenges 
relating to consumer protection, transparency, and algorithmic accountability. Traditional Indian 
gambling jurisprudence, primarily derived from the Public Gambling Act, 1867, was developed to 
regulate physical gambling establishments rather than sophisticated online platforms driven by 
artificial intelligence, behavioural analytics, and personalized marketing. Consequently, the existing 
legal framework inadequately addresses the rights of users who increasingly function as consumers 
purchasing digital gaming services rather than merely participants in gambling activities. This paper 
argues that the legal discourse should shift from determining the legality of gambling to recognizing 
gamblers as consumers entitled to statutory protection under the Consumer Protection Act, 2019. 
Applying behavioural economics, the paper demonstrates how online gaming platforms exploit 
predictable cognitive biases including loss aversion, present bias, sunk cost fallacy, optimism bias, 
and the near-miss effect through algorithmically designed interfaces. Such practices generate 
substantial information asymmetry between platforms and users, undermining informed consumer 
choice and fair contractual relationships. The study further examines how dark patterns, 
personalized targeting, and opaque algorithmic decision-making may constitute unfair trade 
practices and unfair contracts under the Consumer Protection Act, 2019. Comparative analysis with 
regulatory approaches adopted in the United Kingdom and the European Union demonstrates that 
consumer-centric regulation emphasizing algorithmic transparency, mandatory disclosures, 
affordability checks, and platform accountability provides a more effective framework than 
traditional criminal prohibition. The paper proposes the establishment of a specialized Gaming 
Ombudsman under the Central Consumer Protection Authority, mandatory algorithmic audits, 
standardized disclosure requirements, and legally enforceable rights to self-exclusion. It concludes 
that recognising gamblers as consumers represents a necessary evolution of Indian consumer 
jurisprudence capable of balancing digital innovation with constitutional values of fairness, 
transparency, and consumer welfare. 
 
Keywords: Consumer Protection Act, 2019, Online Gaming, Unfair Trade Practices, Behavioural 
Economics, Algorithmic Transparency.
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INTRODUCTION 
The digital economy has fundamentally transformed the manner in which consumers engage with commercial services, and 

the gaming industry represents one of the most significant beneficiaries of this technological evolution. Over the past decade, 

India has emerged as one of the world's fastest-growing digital gaming markets, driven by widespread internet penetration, 

affordable smartphones, digital payment infrastructure, and a young technology-oriented population. The rapid expansion 

of online gaming platforms has created an ecosystem in which millions of users participate daily in games involving 

elements of skill, chance, or a combination of both. These platforms generate substantial revenue through entry fees, in-app 
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Abstract: This study explores investors’ attitudes, understanding, and behavior 

toward mutual fund investments. It examines how comfortable individuals are 

with investing in mutual funds, their awareness of how these investment 

instruments work, their perceptions of returns, and their willingness to invest more 

in the future. Data were collected from 431 respondents through a structured 

questionnaire. The findings reveal that respondents generally view mutual funds as 

a reliable and beneficial investment option. Many participants believe that mutual 

funds offer better returns than traditional savings avenues and help diversify 

investment portfolios. The study also shows that investors regularly monitor the 

performance of their investments and display a positive outlook toward increasing 

their mutual fund investments in the future. The results highlight the growing 

confidence of investors in mutual funds and underscore the importance of financial 

literacy in influencing investment decisions. These insights can help financial 

institutions and policymakers design strategies to encourage informed and 

responsible investment practices among a wider population. 

Keywords:  Nature, Employment, Investment, Preference, Mutual, Funds 

1. Introduction 

In recent years, mutual funds have become a preferred investment option for individuals 

looking to grow their savings while managing investment risk. Unlike traditional saving 

methods, such as savings accounts and fixed deposits, mutual funds offer the potential for 

higher returns and provide investors with access to professionally managed and diversified 

portfolios. As awareness of financial planning continues to increase, more people are 

exploring mutual funds as a means of achieving their long-term financial goals. 
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Abstract: This study focuses on examining and comparing the attitudes and 

purchase intentions of rural and urban consumers toward grocery applications in 

India. By using a hypothesis-based approach, the research aims to identify the 

key factors that influence consumer behavior and determine whether significant 

differences exist between rural and urban users. This study is based on 539 

responses on five points likert scale. The findings may help grocery application 

companies improve their services and develop better strategies for reaching 

different consumer groups across India. Also Purchase Intentions have 

significant association with Perceived usefulness towards Grocery Applications 

in India 

Keywords: A Hypothesis‑Based Study, Rural, Urban Consumers, Attitudes, 

Purchase Intentions, Grocery Applications, India 

1. Introduction 

The way people buy groceries in India has changed rapidly in recent years due to the 

growing use of smartphones, affordable internet services, and digital payment systems. 

Grocery applications have become a popular option for consumers who want a convenient 

                                                           
* Corresponding author. Email: aroramadhu86@gmail.com  



Empirical Economics Letters, 25 (Special Issue 3): pp. 167-175, (June 2026)         ISSN 1681 8997 

https://doi.org/10.5281/zenodo.21805024 

Examining the Impact of Marital Status on Employee 

Motivation in the Workplace 

Priyalaxmi Gurumayum and Diwakar 

NDIM Delhi, India 

Poonam Khurana
*
 

VIPS, Delhi, India 

Tinu Anand 

SRM University, Delhi NCR Sonepat, Haryana, India 

Anjali Gupta 

GIBS, Rohini, Delhi, India 

Abstract: Motivation is a key factor that influences how individuals perform, 

engage, and remain committed to their work. It serves as the driving force that 

encourages employees to initiate, sustain, and improve their work-related 

behaviours. In today's dynamic work environment, understanding employee 

motivational needs is essential for enhancing productivity, job satisfaction, and 

organizational effectiveness. This study aims to identify and rank the motivational 

factors that are most important to married and unmarried employees and to assess 

their overall levels of motivation in the workplace. A structured questionnaire 

consisting of ten motivational factors was developed using a Likert scale, and 400 

respondents had ranked these factors according to their personal importance. The 

collected data were analysed using mean scores and t-tests to identify significant 

differences between the two groups. The findings of this study can provide 

valuable insights for employers, managers, policymakers, and organizations in 

designing more effective motivational strategies and workplace policies that 

address the diverse needs of married and unmarried employees. 

Keywords: Employee Motivation, Workplace Engagement, Married Employees, 

Unmarried Employees, Workforce Management 

1. Introduction 

The word motivation originates from the Latin term movere, meaning “to move.” In the 

workplace, motivation is the force that drives individuals to act, remain engaged, and 

pursue their goals with enthusiasm. It transforms routine tasks into meaningful efforts and 

plays a crucial role in shaping employee behaviour and performance. According to 

Mitchell (1982), motivation is a psychological process that influences the initiation, 
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Abstract 
 The current study examines emotional and behavioral experience known as digital vibes and how they 
predict a long-term migration of users into technology, i.e. how a user becomes emotionally attracted and 
connected to digital experiences and returns to them. The sample of 412 representatives of various 
demographic profiles was selected. The quantitative and qualitative techniques were used to examine latent 
constructs. Exploratory factor analysis (EFA) provided a three-factor variant with the following structure: 
emotional resonance, tech interaction, and privacy concern, covered a combined amount of 62.3 % of the 
total variance. A confirmatory factor analysis (CFA) showed a good model fit (CFI = 0.94, RMSEA = 
0.06). Correlative models provided an association that was strongly positive (r = 0.64, p < .001) between 
digital vibe intensity and the behavior of remittance. Regression modeling also showed that digital vibe 
intensity significantly and most importantly predicted remittance to technology ( 0.53, R 041). These 
findings were supported in qualitative data, pointing at such themes as the so-called tech joy and digital 
anxiety. In combination, the evidence shows that digital affect can be regarded not only as measurable but 
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Abstract 

The proliferation of social media platforms 

and the growing sophistication of artificial-

intelligence-based natural language 

processing (NLP) tools have created a new 

channel through which investor attention 

and sentiment propagate into asset prices, a 

channel with particularly pronounced 

effects in emerging markets, where 

information asymmetry, thinner analyst 

coverage, and higher retail-investor 

participation combine to make prices more 

sensitive to attention shocks than in 

developed markets. This paper reviews the 

theoretical and empirical literature 

connecting investor attention, social media 

sentiment, and market efficiency, 

synthesizing the foundational efficient-

market and limited-attention frameworks 

with the growing body of evidence on 

social-media-driven trading activity 

extracted via AI and NLP methods. 

Particular emphasis is placed on 

comparative evidence from emerging 

markets, where classical efficient-market 

benchmarks have historically performed 

inconsistently. The review examines 

search-volume and message-board 

attention proxies, Twitter- and internet-

forum-based sentiment measures, AI-based 

textual sentiment classification methods, 

and the machine-learning asset-pricing 

literature that increasingly incorporates 

these signals. Comparative tables 

summarize the attention proxies, 

methodologies, and reported predictive 

findings across the reviewed studies. The 

paper concludes that AI-extracted social 

media attention measurably affects short-

horizon trading activity and price behavior, 

particularly in emerging markets, in ways 

that complicate a strict interpretation of 

market efficiency, and identifies 

standardized cross-market sentiment 

benchmarking and causal identification as 

the central future research prospects. 

Keywords: Artificial Intelligence, Investor 

Attention, Market Efficiency, Social 
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Abstract: 

The rapid advancement of Artificial Intelligence (AI) and wide-spread adoption of smart AI-enabled devices have 

transformed the way children learn, communicate, and engage with digital environments. While these 

technologies offer significant educational, cognitive, and social benefits, they also present challenges related to 

excessive screen time, privacy concerns, exposure to inappropriate content, cyber risks and reduced face-to-face 

interactions. Digital parenting has appeared as a critical approach for guiding children’s responsible and safe use 

of technology in the AI era. This study explores the role of parents in managing children’s technology use through 

smart AI devices such as smartphones, tablets, smart speakers, virtual assistants, educational application, and AI-

powered learning platform. This study examines parental awareness, digital literacy, monitoring practices, 

communication strategies, and establishment of healthy technology boundaries. It further investigates how AI-

based parental control tools, content filtering systems, and usage-monitoring applications can support effective 

digital parenting. Findings suggests that proactive parental involvement, digital literacy enhancement, and the 

ethical use of AI technology contribute significantly to fostering responsible digital behaviour among children. A 

sample of 339 was collected to identify the result of the study. The factor influencing Digital Parenting in the AI 

Era are AI-based Parental monitoring, Digital Literacy of Parents, Parent & Child digital communication and AI-

assisted learning and education benefits. 

Keywords: Digital parenting, Artificial Intelligence, Smart AI devices, Parental monitoring, digital literacy, 

online safety 

Introduction 

In present era, Artificial Intelligence and smart AI devices have become important part of our lives, it has become 

crucial for parents to get adapted to informed and balanced approach to digital parenting. This work highlights the 

requirements for complete digital literacy programs and policies for supporting parents in the management of the 

digital engagement of children. By developing a collaborative effort among parents, educators and policymakers, 

system can connect with the advantages of technology and mitigate the potential risks. Integrating artificial 

intelligence and smart AI device into household is offering opportunities as well as challenges in parenting. While 

such technologies can improve learning and development of children, they also require better awareness and 

involvement of parents. By addressing conflicts that arise from digital usage and bridge the digital divide are 

important steps that ensures that Artificial intelligence and smart devices make positive impact on the family 

(Agomoh, Clara & Ifeoma, 2024). It is indicated that Artificial Intelligence is not just a tool of entertainment, it 

has become integrated into routines of family. It is revealed that digital communication provides multi-sensory 

experience supporting development of language, mainly when parents guide them. However, the efficacy is 

dependent highly on meditation of parents. Their Artificial intelligence literacy appears as a main variable that 

make direct impact on the efficacy of such meditation strategies. It is also emphasised that a knowledge gap among 

parents with regards to principles of Artificial Intelligence that constrains the usage of smart technologies as 
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Abstract 

Startups operate in highly dynamic business environments characterized by rapid technological innovation, 

evolving market conditions, globalization, and continuous regulatory changes. While startups drive economic 

growth, innovation, and employment generation, they often face significant challenges in navigating complex 

legal and regulatory frameworks. Compliance requirements related to taxation, data privacy, intellectual property 

protection, labor laws, environmental regulations, financial reporting, and industry-specific standards can impose 

substantial operational and financial burdens on emerging enterprises. Failure to address regulatory obligations 

may result in legal penalties, reputational damage, reduced investor confidence, and business discontinuity. This 

paper examines the major regulatory challenges encountered by startups and proposes strategic compliance 

frameworks that enable sustainable growth while maintaining regulatory adherence. The study analyzes the impact 

of changing regulations on startup operations, investment decisions, risk management, and organizational 

development. Furthermore, it explores the role of compliance technologies, governance structures, risk assessment 

mechanisms, and proactive regulatory monitoring in enhancing organizational resilience. The proposed 

framework integrates regulatory intelligence, compliance automation, stakeholder engagement, and adaptive 

governance practices to support startups operating in uncertain business environments. The findings indicate that 

startups adopting structured compliance strategies achieve improved operational efficiency, reduced legal risks, 

enhanced investor trust, and greater long-term sustainability. The study contributes practical insights for 

entrepreneurs, policymakers, and investors seeking to strengthen regulatory preparedness within rapidly evolving 

business ecosystems. 

Keywords: Startup Compliance; Regulatory Challenges; Business Regulations; Regulatory Risk Management; 

Corporate Governance 

I. Introduction 

Startups have emerged as powerful drivers of innovation, economic growth, technological advancement, and job 

creation across global economies. By introducing disruptive products, services, and business models, startups 

contribute significantly to market competitiveness and industrial transformation. The increasing accessibility of 

digital technologies, cloud computing, artificial intelligence, fintech solutions, and global communication 

networks has lowered barriers to entry, enabling entrepreneurs to launch and scale businesses at unprecedented 
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Abstract 

Purpose 

This study investigates how green brand innovativeness (GBI) influences sustainable buying behaviour among 

urban consumers by examining the mediating roles of green brand associations (GBA) and green brand attitude 

(GBATT). The study addresses an important gap in green marketing literature by explaining the psychological 

mechanisms through which eco-innovation translates into green purchase intention (GPI). 

Design/Methodology/Approach 

A quantitative, cross-sectional research design was adopted. Data were collected through a structured 

questionnaire from 365 urban consumers with prior experience purchasing green products. Structural equation 

modelling (SEM) using AMOS was employed to test the hypothesized relationships and mediation effects. 

Findings 

The findings reveal that green brand innovativeness does not directly influence green purchase intention. Instead, 

its impact is fully mediated through green brand associations and green brand attitude. Consumers are more likely 

to develop purchase intentions when eco-innovation strengthens favourable brand meanings and positive 

environmental evaluations. 

Research Limitations/Implications 

The study relies on self-reported cross-sectional data collected from urban consumers, which limits causal 

inference and generalizability. Future studies may adopt longitudinal designs, comparative rural–urban samples, 

and behavioural purchase data. 

Practical Implications 

Managers should focus not only on developing eco-innovative products but also on communicating sustainability 

initiatives in ways that build strong green associations and positive brand attitudes. Green innovation must be 

embedded into meaningful brand narratives to influence sustainable buying behaviour. 

Originality/Value 

The study contributes to green branding literature by positioning green brand innovativeness as an indirect 

behavioural driver operating through cognitive and affective mechanisms. It extends sustainable consumption 

research by integrating branding perspectives into the innovation–purchase intention relationship. 



1237  © 2026 Journal of International Commercial Law and Technology; Volume: 7: Issue: 1| All Right Reserved   

 

Sustainable Leadership and Long-Term Business Performance: 

A Conceptual Study 
 

Article History:   

Name of Author:  
Deepika Swain 1, Ms. Aarti Ross2,Sanjay 

Nautiyal3, Ritu Negi4, Dr. Sweta Singhal5, Dr. 

Mamta Rani6 

 

Affiliation: 
1Senior Research Associate, XIM University, 
Bhubaneswar, India  
Email ID : deepika@xim.edu.in 
2Assistant Professor, Dev Bhoomi Uttarakhand 

University,  
Email ID : aartiross42@gmail.com 
3Assistant Professor, School of Management and 
Commerce, Dev Bhoomi Uttarakhand University, 
Dehradun, Uttarakhand, 
Email ID :  Sanjaynautiyal781@gmail.com 
4Assistant Professor, Dev Bhoomi Uttarakhand 
University,  

Email ID : rituneg77@gmail.com 
5Associate Professor, Asian Business School, 
Noida, sweta.singhal@abs.edu.in  
6 Associate Professor, Gitarattan International 
Business School,  
Email ID : Doctormamtarani@gmail.com 

 
 
 
.How to cite this article: Deepika Swain , 

Ms. Aarti Ross,Sanjay Nautiyal, Ritu Negi, 

Dr. Sweta Singhal, Dr. Mamta Rani ,  
Sustainable Leadership and Long-Term 

Business Performance: A Conceptual Study, 

J Int Commer Law Technol. 2026;7(1): 1237-

1244. 
 
©2025 the Author(s). This is an open access article 
distributed under the terms of the Creative Commons 
Attribution License  
(http://creativecommons.org/licenses/by/4.0  

Abstract 
In an era marked by environmental challenges, social responsibility, 

and heightened governance expectations, organizations are 

increasingly prioritizing sustainable value creation over short-term 

profitability. This conceptual study examines the role of sustainable 

leadership in enhancing long-term business performance. Sustainable 

leadership transcends traditional leadership approaches by embedding 

economic, environmental, and social considerations into strategic 

decision-making processes. The study synthesizes extant literature to 

propose an integrative framework that links sustainable leadership 

dimensions—such as ethical orientation, stakeholder engagement, 

innovation capability, and resource stewardship—with organizational 

resilience and sustained competitive advantage. Drawing on 
theoretical foundations including stakeholder theory, the triple bottom 

line approach, and the resource-based view, the paper argues that 

sustainable leadership significantly contributes to improved financial 

stability, corporate reputation, and long-term organizational success. 

Additionally, the study identifies critical enablers and challenges 

influencing the adoption of sustainable leadership practices across 

organizations. By addressing existing research gaps, this paper 

contributes to the evolving discourse on responsible and sustainability-

oriented leadership and provides actionable insights for managers and 

policymakers seeking to align organizational performance with 

sustainable development goals. The proposed framework also lays the 
groundwork for future empirical validation 

 

Keywords:Sustainable Leadership; Long-Term Business 

Performance; Stakeholder Theory; Triple Bottom Line; Resource-

Based View; Organizational Resilience; Corporate Sustainability; 

Ethical Leadership; Strategic Management; Sustainable Development 

Goals (SDGs). 

 

 

Introduction 
In the contemporary business landscape, organizations 

are increasingly confronted with complex challenges 

arising from environmental degradation, social 

inequality, and heightened governance expectations. 

These evolving pressures have necessitated a shift from 

traditional profit-centric models to sustainability-driven 

approaches that emphasize long-term value creation. In 

this context, sustainable leadership has emerged as a 

critical determinant of organizational success, enabling 

firms to balance economic performance with 

environmental stewardship and social responsibility 

(Iqbal et al., 2020; Khan et al., 2021; Lee, 2023). 

Sustainable leadership is conceptualized as a leadership 

approach that integrates ethical governance, stakeholder 

inclusivity, and long-term strategic orientation to foster 

enduring organizational performance (Avery & 

Bergsteiner, 2011; Gerard et al., 2017). Unlike 

conventional leadership paradigms that focus primarily 

on short-term financial gains, sustainable leadership 

promotes resilience, innovation, and responsible 

resource utilization (Islam et al., 2022). Recent studies 

  Journal of International Commercial Law and Technology 

Print ISSN: 1901-8401 

Website: https://www.jiclt.com 

  

  
  

  



Asian And Pacific Economic Review  

ISSN: 1000-6052  

            Vol. 19, No. 1, 2026                                                                                       416                                                                                                    
 

DIGITALIZATION AND EMPLOYEE PRODUCTIVITY: THE MODERATING 

EFFECT OF TRANSFORMATIONAL AND TRANSACTIONAL LEADERSHIP 

Dr. Veena Panjwani1 

Associate Professor 

Jagan Institute of Management Studies 

ORCID ID: 0000-0003-3620-5246 

Dr H N Shivaprasad2 

Professor and Dean - MBA  

Gogte Institute of Technology, Belagavi  

Swati Rani3 

Assistant Professor 

Indore Institute of Law, Indore (MP) 

Dr. Darshana Trivedi4 

Assistant Professor 

The Maharaja Sayajirao University of Baroda 

Dr. Chetna Mahaur5 

Associate Professor  

 Centre for Management Studies, Gitarattan International Business School, New Delhi 

ORCID ID: 0000-0002-5516-1827 

Reema Singh6 

Assistant Professor 

Lloyd Law College, Greater Noida (UP) 

ORCID ID: 0009-0005-2108-2433 

                                                                       https://doie.org/10.65985/APER.2026535486 

 

Abstract 

With an emphasis on the moderating effects of transformational and transactional leadership 

styles, this learning investigates how employee productivity is precious by digitalisation. 

Organisations are liable more and more on digital technologies to recover performance and 

efficiency in today's technologically advanced world. The study uses a quantitative research 

design, gathering primary data from workers in particular industries using a standardised 

questionnaire. The optional hypotheses are tested using statistical methods counting regression, 

moderation analysis, correlation, and descriptive analysis. The results show that staff 

productivity is significantly better-quality by digitalisation. Productivity is definitely impacted 

by both transactional and transformational leadership philosophies, with transformational 

leadership having a greater impact. Moreover, the moderation study verifies that the link 

between staff productivity and digitalisation is improved by leadership styles. The study 

originates to the deduction that exploiting the advantages of digital transformation and 

enhancing overall organisational performance require strong leadership. 

Key Words: Digitalization, Employee Productivity, Transformational Leadership, 

Transactional Leadership, Organizational Performance & Technology Adoption 

1. Introduction 
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 ABSTRACT 

Employee Assistance Programs (EAPs) and broader organizational psychological-support 

systems are fast becoming prime people strategy in India's IT sector. In this article, the author 
surveys EAPs and broader psychological support in terms of design, provision, and 

integration in India's top IT companies: TCS, Infosys, Wipro, HCL Tech, Tech Mahindra, 

LTI Mindtree, Mphasis, Persistent Systems, Zoho, and Cognizant. The paper examines 

enablers and inhibitors of successful EAPs and broader psychological support 

implementation, and recommendations to HR leaders. The key results show that large Indian 

IT firms now routinely combine EAP counselling (tele/onsite) with digital wellbeing tools, 

manager enablement and peer programs – and take up & demonstrable impact are constrained 

by mental health stigmia, low awareness & comms breakdown, confidentiality concerns, 

underfunding & prioritisation of spend, lack of synchronization with workforce priorities, 

lack of integration of HR& wellness strategy, schedule & accessibility constraints, and short 

term focus. Embedding EAPs in employee life cycle management, learning & development, 
health & wellness initiatives, occupational health & safety, DEI programmes, digital 

workplace tools, health insurance & benefits and crisis management plan guarantees 

materially higher take up & organizational value. 

Keywords: Employee Assistance Programs (EAPs), organizational psychological support, 

mental health, Information Technology (Indian IT) sector, digital wellbeing tools, DEI 

initiatives 

 
 

INTRODUCTION 

Indian IT sector plays a key role in the country's economic 

development, innovation, success, and global 

competitiveness. The sector provides large-

scaleemployment opportunities to millions of young, 

energetic, and educated workforce usually expected to 
work at irregular times because of customer deadlines in 

varying time zones, heavy load of analysis and thinking, 

fluctuating workloads, failure in projects, successful 

development of projects concerns, fast changes in 

technology, completion of projects with tight schedule 

and challenging deadlines to meet along with repeated 

organizational changes. The whole scenario builds up 

extensively in contributing to employees' adverse 

physical, as well as mental health, maximizing their 

psychological risks in terms of stress, burnout, anxiety, 
and sleep disturbances, impacting individual well-being 

and organizational measures such as absenteeism, and 

attrition. To manage such issues, IT organizations 

implemented Employee Assistance Programs (EAPs) and 

wider psychological- support measures for reducing 

people associated risk and meaningfully contribute to 

wellbeing strategies. 

It was initially initiated in 1940s in United States of 
America after World War II wherein focus was mainly on 

addressing alcoholism and substance abuse in the 

workers. In later 1960s and 1970s, it expanded to include 

mental illness, counseling, family and financial stress. It 

became Strategic HR and wellness initiative linked with 

improving productivity, retention and lowering attrition of 

workers in 1980s onwards. 

The early introduction of EAP in India can be traced back 

to 1990s and 2000s where Multinational Corporations 
established their operations in India after liberalization in 

1991. During late 1990s, there was a boom in IT 

outsourcing, BPOs and call centres where employees were 

exposed to night shifts, achievement of tough targets, 

difficult customers to deal with and mismatch in the 

culture while dealing the western clients. This resulted in 

high level of stress, attrition, and burnout amongst the 

employees and strong need was felt to deal with these 

issues. To combat these problems, organizations started 

offering informal helplines, workshops on yoga, 

meditation, stress handling and colleague support 

systems. Though these initiatives were not formal 

introduction to EAPs but laid foundation for it. 

It was in early 2000s, PPC World, one of early 

International EAP firms with its root in UK since 1980s 
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Article History: Abstract: In recent times, the effect environmental 

regulations have on firm performance has garnered 
significant attention amongst the academic literature as well 
as policy circles. We identified key research agendas to 
synthesize the studies and find a) the effect of stringent 
environmental interventions on firm’s performance b) the 
influence of moderating factors of environment regulation 
such as industry characteristics and region on firm 
performance, and c) future research gaps. The essential 
objective is to reduce the possibility of prejudgment and to 
promote clarity throughout the entire review process by 
relying on precise evidence and to evaluate the caliber of the 
included studies .With the help of an exhaustive systematic 
literature review along with analysis of already existing 
literature, we have examined and cross-related 49 papers 
which have been published in Scopus database over the 
period of 2006-2024.The findings showed that a dominantly 
positive relationship between environment regulation and 
firm performance. This review contributes to a clear and 
novel understanding of the ways environmental regulations 
can shape firm behavior and its performance, offering 
implications for both theoretical development and 
managerial practice in the realm of sustainable business 
strategies. 
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INTRODUCTION 
There is significant discussion and view of the most 
suitable and notable environmental regulatory 
norms to keep the industry under certain checks. 
Broadly, the effects of these regulations can be 
classified into positive and negative behaviors 
(Xiaoting et al., 2022). This can have an impact on the 
firms “performance” and “productivity” as well. The 
literature and surveys on firm performance focus on 
R&D intensity on the corporate profit rate (Chen et 
al., 2022), the changing behaviors of firms, the 
aggregated environmental and economic 
performance, and other parameters that are affected 

by environmental regulation, both industrial and 
regional (Li and Li, 2022). For the purpose of this 
paper, ER shall be used as an abbreviation to 
Environmental regulation. 
In view of performance, Porter Hypothesis suggests 
ER leads to an increase not only in firms’ 
development (R&D) investment but it’s innovation 
level too (Xiaoting et al., 2022). It emphasizes that 
firms’ productivity is improved; however, rigorous 
and increased ER can negatively impact FP. (Li and Li, 
2022) Therefore, it becomes essential for studies to 
explore the effects ER have on firms’ behavior and 
then guide the government in making suitable 
regulations.  
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 ABSTRACT 

The rapid advancement of digital technologies has transformed the way organizations 

understand, engage, and influence consumers. Predictive analytics, powered by artificial 

intelligence (AI), machine learning, and big data technologies, has emerged as a strategic 
capability that enables organizations to anticipate consumer preferences, personalize 

customer experiences, and optimize marketing decisions. By analyzing vast volumes of 

consumer data, businesses can identify behavioral patterns, forecast future actions, and 

develop targeted interventions that enhance customer engagement and competitive advantage. 

Consequently, organizations are increasingly shifting from reactive marketing approaches 

toward proactive and data-driven consumer relationship management. 

This study adopts a conceptual review approach to examine the role of predictive analytics in 

shaping consumer behavior and transforming consumer data into consumer desire. Drawing 

upon the Stimulus–Organism–Response (S-O-R) theory and insights from consumer 

decision-making literature, the study develops an integrated conceptual framework that 
explains how predictive analytics influences consumer behavior through the mediating roles 

of personalization and consumer desire. Furthermore, consumer trust is incorporated as a 

moderating variable that strengthens the effectiveness of predictive analytics-driven 

consumer interactions. 

The study synthesizes existing literature from predictive analytics, artificial intelligence, 

consumer psychology, and digital marketing to explore the mechanisms through which 

predictive technologies influence consumer perceptions, preferences, and purchasing 

decisions. The findings suggest that predictive analytics extends beyond forecasting future 

behavior and actively contributes to shaping consumer desires through personalized 

recommendations, targeted advertising, customer segmentation, and real-time engagement 
strategies. The paper further highlights the managerial value of predictive analytics in 

enhancing customer relationship management, marketing effectiveness, and organizational 

competitiveness. 

In addition, the study discusses emerging ethical challenges associated with predictive 

consumer analytics, including data privacy, algorithmic bias, transparency, explainability, 

and consumer autonomy. The paper contributes to the growing body of knowledge by 

integrating technological, behavioral, and ethical perspectives into a unified framework and 

identifying future research opportunities related to Generative AI, Explainable AI, consumer 

trust, and next-generation predictive technologies. The study concludes that predictive 
analytics is not merely a forecasting tool but a strategic enabler that transforms data into 

meaningful consumer insights, thereby shaping consumer desire and influencing behavioral 

outcomes in contemporary digital marketplaces.. 

Keywords: Predictive Analytics; Consumer Behavior; Artificial Intelligence; 

Personalization; Consumer Trust; Consumer Desire; Digital Marketing; Purchase Intention.... 
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 ABSTRACT 

Consumer research has historically been siloed within the boundaries of economics, psychology, 

and marketing. However, the convergence of digital technology, evolving legal frameworks, and 

advances in behavioral science has created a compelling imperative for a multidisciplinary 
synthesis. This paper examines how law, technology, and behavioral insights can be 

systematically integrated to produce a more comprehensive understanding of consumer 

behavior, decision-making, and market outcomes. Drawing on cognitive psychology, behavioral 

economics, regulatory jurisprudence, and data-driven research methods, the paper identifies 

theoretical synergies and practical applications across domains including digital platform 

governance, algorithmic nudging, privacy law, and consumer protection regulation. The analysis 

reveals that neither legal frameworks nor technological affordances nor behavioral models, when 

applied in isolation, are sufficient to address the complexity of contemporary consumer 

environments. Rather, an integrative approach—one that marshals legal accountability, 

technological transparency, and behavioral insight simultaneously—offers the most robust 

foundation for advancing consumer welfare. The paper concludes by outlining a research agenda 

for multidisciplinary consumer scholarship and proposing design principles for policy 
interventions that leverage all three domains. Implications for regulators, platform designers, 

and consumer advocates are discussed... 

Keywords: consumer behavior, behavioral economics, consumer protection law, digital 

platforms, algorithmic nudging, privacy regulation, multidisciplinary research, decision 

architecture, behavioral insights, technology governance. 

 
 

INTRODUCTION: 

Consumer research has never been more consequential—

or more contested. The digital transformation of 

commerce, the proliferation of data-intensive platforms, 

the growing sophistication of persuasive technologies, 
and the rapid evolution of consumer protection law have 

collectively produced a research landscape of staggering 

complexity. Traditional disciplinary silos, each with their 

own epistemological assumptions and methodological 

repertoires, are increasingly inadequate to the task of 

understanding, explaining, and improving consumer 

welfare in this environment. What is needed, this paper 

argues, is a systematic multidisciplinary synthesis: one 

that brings together the accountability mechanisms of law, 

the explanatory and predictive power of behavioral 

science, and the analytical and design capabilities of 

technology. 

The case for integration is both theoretical and practical. 

Theoretically, law, technology, and behavioral science 

each capture distinct and partially overlapping aspects of 

consumer experience that no single discipline can fully 

encompass. Law specifies rights and duties, creates 

incentive structures, and operationalizes normative 

commitments about how markets ought to function 

(Sunstein, 2014). Technology shapes the information 

environment, designs the choice architectures within 

which consumers act, and generates the data that makes 

empirical consumer research possible (Acquisti et al., 

2016). Behavioral science—particularly behavioral 

economics and cognitive psychology—maps the 
cognitive, emotional, and social processes through which 

consumers form preferences, make decisions, and respond 

to environmental cues (Thaler & Sunstein, 2008). The 

integration of these three perspectives creates a richer, 

more nuanced, and more policy-relevant account of 

consumer behavior than any single discipline can provide. 

Practically, the urgency of integration has been 

demonstrated by a series of high-profile failures in 

consumer markets that no single discipline has been 

equipped to prevent or fully explain. The spread of dark 
patterns in digital user interfaces—design techniques that 
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Abstract 

In the last few decades, Access to Justice has emerged as one of the fundamental principles of democratic rule 

of law and governance. But in both developed and developing countries millions are effectively barred from the 

legal system by financial, geographical, cultural and linguistic barriers and information. This paper, an 

overview, draws together empirical and theoretical research work on legal aid system and traces the profile of 

current challenges in the provision of inclusive law services. The paper will combine analysis of eight 

jurisdictions (Sweden, Germany, the United Kingdom, the United States, India, Brazil, South Africa and 

Nigeria) for state-funded models, mixed public-private schemes and tech-enabled innovations. It specifies seven 

different categories of structural barriers and analyses their mitigation potential from regulatory, institutional 

and technological lines of action. The paper also examines current challenges arising from 4IR, such as artificial 

intelligence (AI) supported applications and online mediation and arbitration (ODR) and their impact on the 

provision of justice in an equitable manner. 

 

Keywords: access to justice; legal aid; inclusive governance; online dispute resolution; rule of law; legal 

technology; comparative legal systems 

 

1. Introduction 

Applying a broader definition, access to justice as the ability to obtain a remedy, through formal and informal 

systems of justice, is increasingly acknowledged as a prerequisite for sustainable development, democratic 

legitimacy and human rights protection. The 2030 target of SDG 16.3: “Promote access to justice for all, on the 

basis of equality, effectively establish consultation mechanisms and provide access to financial and legal 

services for low-income households and vulnerable individuals, while dismantling obstacles in consultation and 

dispute resolution processes, including at the national level, explicitly states that justice systems shall be an 

enabler of social equality and the public shall have access to justice”. 

Nevertheless, the international justice gap is mighty. The World Justice Project, in its Rule of Law Index has 

consistently found that over 5 billion people around the world suffer a deficiency in access to justice. While in 

low-income countries lower courts may be geographically out of reach, are procedurally unclear, linguistically 

barriering, and cost prohibitive. Systems of legal aid in wealthy democracies have been dwindling over the years 

owed to legal aid reductions on austerity policies, which has significantly reduced access for low and middle 

income persons. 



Minnesota Journal of Business Law and Entrepreneurship 

Volume 2026, No. 2 

ISSN: 1540-3270 

 

1079 

 
https://kommerstad.org 

 

ESG Norms and Sustainable Corporate Governance: Contemporary 

Challenges in Accountability and Compliance 
 

 
1Ms. Neelu Yadav, 2Dr. Seema Modi, 3Dr. Amrita Singh, 4Dr. Krishna Mohan Malviya, 5Dr. Aakriti 

Shukla 

 
1Assistant Professor, 

Apeejay Stya University. 
2Assistant Professor, 

Centre for Legal Studies, 

Gitarattan International Business School, Delhi. 
3Assistant Professor 

School of Law, 

Prestige Institute of Management and Research Deemed to be University, Indore. 
4Associate Professor, 

Teerthanker Mahaveer University, Moradabad, Uttar Pradesh. 
5Assistant Professor, 

Department of Law, 

Amity Law School Hyderabad, 

Amity University, Hyderabad Telangana. 

 

 

Abstract 

The notion of Environmental, Social and Governance (ESG) has shifted from its edges into the very heart of 

today's governance debate. The norms which were once regarded primarily as a voluntary add-on to business 

models are increasingly emerging as binding business standards to be observed, and finding their way into an 

expanding network of nationally and trans-nationally enacted regulatory measures. But this development has not 

been an easy one. Enforcement is continuing to be patchy, and companies' responses are varied from heartfelt 

transformation to 'impression management'. This paper explores the theoretical framework of ESG in corporate 

governance, reviews the history of the international and domestic regulatory landscape, and discusses the key 

issues which impede proper accountability and compliance. It explores the structural shortcomings of existing 

ESG reporting and disclosure frameworks, the legal nature of any enforcement left to the church, greenwashing, 

social washing, shareholder primacy and stakeholder-hearing governance frameworks, and the specific 

vulnerabilities of emerging markets like India in facing this fast changing landscape. The paper proposes a 

concept of meaningful ESG integration, which would require greater disclosure, a change in how corporate 

purpose is defined with a view to truly value or interests-based integration, and a more effective judiciary and 

regulatory framework. Based on a combination of doctrinal analysis, comparative regulatory study and 

empirical research, the paper suggests that additional disclosure is not sufficient to achieve meaningful 

integration and that meaningful integration calls for a fundamental reorientation of the corporate purpose, 

reinforced by robust judicial and regulatory frameworks and independent verification infrastructures. The paper 

ends with a series of reform suggestions addressed at the regulators, corporate boards, and international standard 

setters. 

 

Keywords: ESG, Corporate Governance, Sustainability, Accountability, Greenwashing, Disclosure, 

Compliance 

 

1. Introduction 

The world's economic system is right now shifting a stealthy but powerful emphasis on the connection between 

Business Company and social welfare. For most of the 20th century, the established view of a corporation was 

that it functions to promote the interests of a narrow interest group by maximizing the value of the shares it 

holds. Until the 20th century, the prevailing corporate theory was that the purpose of a corporation is to 

maximize the value of the share held by a small group of shareholders, and that environmental and social issues 

are seen as compliance worries or public relations concerns. This paradigm is now coming under strain. 
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Abstract: This study examines how family businesses in India manage change and transitions, 
emphasizing the diversity in governance needs and interests among these firms. Applying social 
systems theory, we assessed the impact of family involvement, organizational complexity, and 
generational control on adopting governance mechanisms like family councils and protocols. Our 
findings highlight four types of family firms: founder-centric, protective, consensual, and business-
evolved, each with distinct governance strategies. Founder-centric firms rarely separate ownership 
and management roles, whereas protective firms, often in later generations, begin to implement 
succession protocols. Consensual firms, characterized by active family management and less 
concentrated ownership, widely adopt councils and protocols. In contrast, business-evolved firms, 
with concentrated ownership and non-family CEOs, show minimal governance structures. These 
insights underscore the varied approaches family businesses take to navigate change and transitions, 
suggesting that tailored governance practices can effectively address the specific challenges faced by 
different family firm types. 
 
Keywords:   Family Business Governance Mechanisms Generational Control Firm Size Cross-
sectional Analysis.
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INTRODUCTION 
Family businesses are often seen as the backbone of many economies, contributing significantly to employment, innovation, 

and wealth creation. However, these enterprises face unique challenges, particularly when managing change and transitions 

across generations. This study explores how family businesses in India navigate these transitions, focusing on the diversity 

of governance mechanisms they employ to ensure continuity and harmony. 

 

Managing change in family businesses involves addressing both business-related and family-related issues, which are often 

intertwined. The complexity of these enterprises arises from the dual system they operate within: the business system and 

the family system. Each system has its own dynamics, goals, and challenges, and the intersection of these systems can create 

conflicts or synergies, depending on how well they are managed. 

 

Family governance mechanisms, such as family councils and protocols, play a crucial role in managing these transitions. 

These mechanisms provide structured ways to address issues related to ownership, management, succession, and family 

harmony. The adoption and effectiveness of these mechanisms can vary widely among family businesses, influenced by 

factors such as family involvement in ownership and management, the complexity of the family and organizational structure, 

and the generation in control. 

 

Social systems theory provides a useful lens through which to understand these dynamics. According to this theory, the 

basic elements of a family and a business system are acts of communication. Effective governance mechanisms facilitate 

communication, helping to bridge the gap between the family and business systems. This study draws on social systems 
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ABSTRACT 

 

                        Buy Now Pay Later (BNPL) services have emerged as a disruptive financial innovation, 

particularly in emerging markets where access to traditional credit remains limited. This study examines how 

BNPL usage affects consumer spending behavior, impulse buying tendencies, and financial stress among 312 

active BNPL users across three major emerging economies — India, Indonesia, and Brazil. A quantitative, cross-

sectional survey design was employed, and data were analyzed using Structural Equation Modeling (SEM) via 

AMOS 24.0. The results indicate that BNPL usage significantly increases consumer spending (β = 0.52, p < 0.001) 

and impulse buying (β = 0.39, p < 0.01), while also generating moderate financial stress (β = 0.31, p < 0.05). 

Financial literacy was found to negatively moderate the BNPL–financial stress relationship (β = −0.24, p < 0.05), 

and income level moderated the BNPL–spending relationship (β = 0.18, p < 0.05). These findings highlight the 

dual nature of BNPL as both a financial inclusion enabler and a potential source of consumer financial 

vulnerability. The study contributes to the growing body of fintech-driven credit literature by providing empirical 

evidence from emerging market contexts, and offers policy recommendations to promote responsible BNPL 

frameworks. 

Keywords: Buy Now Pay Later (BNPL), Consumer Spending Behavior, Fintech, Emerging Markets, Digital 

Credit, Impulse Buying, Financial Literacy, Over-Indebtedness, Structural Equation Modeling, Payment 

Innovation 

 

1. Introduction 

The global financial landscape has undergone profound transformation driven by the rapid 

advancement of financial technology (fintech). Among the most significant innovations is the 

Buy Now Pay Later (BNPL) model, which allows consumers to make immediate purchases 

and defer payments over time, typically interest-free when installments are honored (Gabor & 

Brooks, 2017; Jiang & Dukes, 2022). This alternative credit model has gained considerable 

traction across emerging markets, where access to conventional credit facilities such as credit 

cards remains structurally limited. 
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Purpose

Cryptocurrency has revolutionized the financial landscape by

enabling transparency, security and fostering innovation across

investors. Accordingly, the study examines the factors impacting

consumer behavior towards cryptocurrency adoption for

transactions by comparing urban and rural contexts through the

“unified theory of acceptance and use of technology (UTAUT3)”

model.

Design/methodology/approach

This article consists of two cross-sectional surveys: Study R has

398 rural investors, whereas Study U contains 405 urban

investors to examine cryptocurrency adoption. Furthermore, data

analysis was conducted using the “partial least squares-structural

equation modeling (PLS-SEM)” technique.

Findings

The results concluded that performance expectancy, social

influence and hedonic motivation positively impact behavioral

intention and use behavior towards cryptocurrency adoption. In

contrast, effort expectancy insignificantly impacts rural (Study R)

and urban investors (Study U). Additionally, personal

innovativeness and financial literacy positively influence;

however, perceived risk insignificantly influences behavioral

intention and use behavior in Study R and U. Surprisingly,

facilitating conditions had a substantial impact in Study U.

However, in Study R, they had no significant influence on

behavioral intention and use behavior.
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Abstract: Financial technology (FinTech) has become the new norm to enrich 
the experiences of individuals in this modern era of technological advancement. 
Although several studies have examined this phenomenon, there still needs to 
be a comprehensive analysis that integrates diverse insights and provides a 
holistic perspective. To bridge this gap, the current research aim is to synthesise 
the study over ten years (from 2016 to early 2025) and identify the current 
knowledge-base, present research gaps and future research directions on 
systematic literature review and bibliometric analysis. Using tools such as 
VOSviewer, R-studio and Excel, the study identifies publication trends,  
high-impact publications, top authors, institutions, nations and emerging 
research themes. Between 2016 and 2021, 793 articles were published, while 
2,595 articles were published from 2022 to 2025, showcasing FinTech’s 
growing prominence. A key contribution is the identification of five knowledge 
clusters and research gaps for future exploration. 
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Abstract
Higher education institutions worldwide face mounting pressure to reconcile evolving legal
obligations, sophisticated management frameworks, and rapid information technology (IT)
innovation within a single cohesive operational model. This paper examines the intersection of
these three domains, arguing that sustainable institutional effectiveness requires deliberate
alignment among regulatory compliance, strategic governance, and digital transformation.
Drawing on governance theory, resource-based theory, and institutional theory, the study
analyzes how universities navigate data privacy legislation such as the Family Educational
Rights and Privacy Act (FERPA) and the General Data Protection Regulation (GDPR),
implement enterprise resource planning (ERP) and learning management system (LMS)
platforms, and cultivate cultures of continuous technological innovation. A thematic synthesis
of recent empirical and theoretical literature reveals that institutions that proactively integrate
legal counsel into IT procurement, adopt shared governance structures, and invest in staff
digital competency significantly outperform peers on student outcome and operational
efficiency metrics. The paper concludes with a conceptual integration framework and policy
recommendations for institutional leaders, IT directors, and legal compliance officers. The
findings carry implications for institutions in both developed and emerging higher education
markets.
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ABSTRACT  

This study examines the impact of digital taxation on businesses in India, focusing on the perceived benefits, compliance burdens, 

and challenges faced by different sectors, business sizes, and locations. The research explores how the implementation of digital 

taxation has affected the retail, manufacturing, and service sectors, with a particular emphasis on small and micro enterprises. 

Additionally, the study investigates the role of geographical location (urban, semi-urban, and rural) in shaping the experiences 

of businesses in digital tax compliance. Using both descriptive and inferential statistical methods, including ANOVA and cross-

tabulation, the study highlights significant variations in digital taxation's impact on businesses. The findings reveal that industry 

type does not significantly influence the perceived benefits of digital taxation, while business size plays a critical role in 

determining the compliance burden, with micro and small enterprises facing higher challenges than medium and large businesses. 

Furthermore, location-based disparities are evident, with rural and semi-urban businesses experiencing greater challenges, such 

as high implementation costs, limited digital infrastructure, and resistance to compliance. The study identifies key barriers, 

including limited access to digital tools and weak government enforcement, which hinder the effective implementation of digital 

taxation. The paper concludes with policy recommendations to enhance tax compliance and reduce the administrative burden on 

smaller enterprises, particularly in rural and semi-urban areas. 

KEYWORDS:  Digital Taxation, Micro Small and Medium Enterprises (MSME), Tax Reform 
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Abstract 

With an astonishingly disproportionate portion of the national biodiversity, drinking water sources and rural livelihoods, the 
rivers, lakes, wetlands and coastal waters of India are faces to a constant onslaught of industrial effluents, agricultural run-offs, 
urban sewage, sand mining and unplanned infrastructure projects. Coastal Regulation Zone Notification, 2019, the Water 
(Prevention and Control of Pollution) Act, 1974, the Environment (Protection) Act, 1986, the Wetlands (Conservation and 
Management) Rules, 2017, the Biological Diversity Act, 2002, and the current legal and institutional framework governing the 
preservation of aquatic ecosystems in India are all examined in this paper. The research applies a doctrinal and policy-analytical 
approach by reviewing statutory provisions, judicial statements of the Supreme Court and National Green Tribunal and secondary 
scholarly sources to pinpoint invariably unfulfilled gaps between the textual provisions of laws and the ecological consequences. 
The review concludes that the main inhibitors to successful protection include fragmented jurisdiction between central and state 
governments, lack of effective enforcement capacity by pollution control boards, lack of baseline ecological information and the 
subordination of environmental clearance to development priorities. The paper proposes the following areas of reform: 
integrated river-basin governance, the enhancement of the enforcement authority of the National Green Tribunal, compulsory 
ecological flow standards, and the increased involvement of the community in the management of wetlands and coastal zones. 
It finds that reforming the law is not enough without investing in parallel in the monitoring infrastructure and institutional 
accountability. 
 
Keywords: aquatic ecosystems, environmental law, water pollution, wetland conservation, coastal regulation, India. 

 

1. Introduction 
There is a unique position of water bodies in Indian communal life. Between fishing communities and real estate 
developers the rivers are worshipped, the wetlands are neglected, and the coastlines is disputed, all in the same 
policy cycle. Such a paradox is more than a cultural phenomenon; it is enshrined in the legal system of the country 
that considers the aquatic ecosystems as sacred commons, economic resource, and administrative afterthoughts. 
India has nearly one-fifth of the global population but approximately one-fourth of the freshwater supply, which has 
only worsened over the years as groundwater tables have dropped and river systems have become more seasonal 
(Central Water Commission, 2021). When a large proportion of the Gangetic plain and coastal deltas in the past were 
wetlands, currently, four decades ago, they have reduced drastically as a result of drainage, encroachment, and 
agricultural, or urban development. 

There has not been, nor is there coherence, in the legal response to this decline. A series of laws have been 
passed by the Parliament since the 1970s to regulate water pollution, preserve the wildlife habitats, and regulate 
the development of the coast. Each of these laws, at its own time, was a real strid. One of the earliest pollution-
control laws to be enacted anywhere in the developing world was the Water Act of 1974. The first law that was 
enacted following the Bhopal gas tragedy in 1986 was the Environment (Protection) Act and the central government 
was granted the ability to establish standards and give instructions. However, some 40 years later, much of the major 
rivers, such as the Yamuna, the Godavari, and the Sabarmati continue to be declared as heavily polluted by the 
Central Pollution Control Board (Central Pollution Control Board, 2022). The continuation of such disparity between 
ambition within the statute and actual eco-reality is the main puzzle that this paper will answer. 

There are three questions that are posed in this paper. To start, what is the current system of laws and 
institutions in place to safeguard India's rivers, lakes, wetlands, and coastal waters? Second, what are the challenges 
in structure, administration, and enforcement that may hinder this framework to meet its proclaimed goals? Third, 
what changes, based on both local judicial justification and comparative practice, would reduce the difference 
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Abstract 

Artificial Intelligence (AI) is transforming Human Resource Management (HRM) by reshaping 

recruitment, talent acquisition, and workforce planning. While private sector adoption has been more 

rapid, local government institutions are increasingly exploring AI applications to improve 

administrative efficiency and service delivery. This conceptual study investigates how AI-enabled 

recruitment tools—such as algorithmic candidate sourcing, predictive analytics, automated assessment 

systems, and virtual interviewing platforms—contribute to the modernization of HR practices in local 

governance. The analysis draws on existing academic literature, policy reports, and industry insights 

to examine both the opportunities and risks associated with AI integration. The findings highlight the 

dual nature of AI adoption: on one hand, enhancing efficiency, transparency, and cost-effectiveness; on 

the other, raising ethical challenges related to algorithmic bias, fairness, and data privacy. The paper 

argues that effective utilization of AI in public sector HRM depends on robust governance frameworks, 

ethical safeguards, and continued human oversight. By aligning technological innovation with 

democratic values and principles of public trust, local governments can leverage AI to improve 

workforce diversity, strengthen evidence-based decision-making, and promote sustainable 

administrative modernization. 

Keywords: Artificial Intelligence, Human Resource Management, Talent Acquisition, Local 

Government, Governance, Future of Work 

1. Introduction 

The twenty-first century is marked by rapid technological transformation that has fundamentally 

altered organizational structures and processes. Among these advancements, Artificial Intelligence (AI) 

has emerged as a disruptive force across industries, reshaping conventional practices and opening new 

avenues for organizational effectiveness. Within Human Resource Management (HRM), AI is 

increasingly applied to critical functions such as recruitment, selection, training, and workforce 

planning. Its growing integration into HR processes is not only redefining talent acquisition and 

workforce management but also influencing how public-sector institutions, including local 

governments, engage with employees and citizens. 

Modernizing local self-government has become a pressing priority in many nations, particularly as 

citizens demand greater efficiency, transparency, and accountability from public institutions. Human 
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ABSTRACT 
The swift development of online platforms has changed how viewers receive and 
appraise information, and electronic word of mouth (eWOM) has become an important 
element of consumer behavior. Although the effect of eWOM has been studied extensively 
in other areas including e-commerce and tourism, its role in influencing the intentions of 
the audience in the performing arts industry has received little focus. This research paper 
seeks to conceptually analyze how the eWOM affects the audience intention towards 
performing arts events through the combination of important theoretical insights, such 
as the Information Adoption Model (IAM), Theory of Planned Behavior (TPB) and 
Elaboration Likelihood Model (ELM). The proposed framework determines core 
dimensions of eWOM, credibility, quality, volume, and valence, as having a significant 
impact on information adoption, trust, and perceived value, which ultimately impact the 
audience intention. Also, social media involvement has been discussed as a moderating 
variable, which increases the effectiveness of eWOM. The research article adds to the 
body of knowledge by expanding the scope of eWOM research to the relatively new field 
of performing arts and giving practitioners valuable information on how they can 
capitalize on digital communication strategies to build their audience. The results 
provide a base on which empirical studies and strategic decision-making in the cultural 
and creative industries can be pursued in the future. 
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ABSTRACT: Education and law are institutionally distinct sectors, yet both are 

undergoing a structurally similar digital transformation: artificial intelligence (AI) is being 

adopted simultaneously as an innovation tool that improves core professional practice, 

personalized instruction in education, predictive and analytical support in law, and as a 

governance object requiring new compliance, privacy, and accountability frameworks 

precisely because of its adoption. This paper reviews the AI-driven digital transformation 

literature across both sectors within a single comparative framework, synthesizing 

intelligent tutoring systems and learning analytics research in education with legal analytics, 

predictive justice, and legal-technology research in law, before examining the governance, 

data-privacy, and algorithmic-accountability literature that has emerged in response to AI 

adoption in both domains. Particular attention is given to the structural parallel between 

the two sectors: both involve consequential, sometimes life-altering decisions about 

individuals, students and litigants respectively, made partly through AI-derived 

predictions, and both have accordingly developed parallel, though not identical, due-

process and explicability concerns. Comparative tables map AI application types onto 

their core function across education and law, cross-reference governance and compliance 

concerns against the specific mechanism each addresses, and set application maturity 

against evidentiary support in both sectors. The paper concludes that digital 

transformation in both education and law has advanced learning and legal-practice 

innovation considerably faster than the governance infrastructure needed to ensure these 

AI applications operate fairly, transparently, and in compliance with existing legal and 
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Abstract

This study examines Malaysian consumers’ perceptions toward purchasing electric vehicles
(EVs) in the context of increasing global efforts to promote sustainable mobility and reduce
carbon emissions. Despite government initiatives and incentives to encourage EV adoption
in Malaysia, uptake remains relatively slow compared to more developed markets, high-
lighting the need to understand consumer attitudes and concerns. A qualitative research
design was adopted using semi-structured interviews with five purposively selected partic-
ipants who had awareness or experience related to vehicle ownership decisions. Thematic
analysis was used to analyse the data in relation to financial considerations, charging
infrastructure, social influence, and service reliability. The findings indicate that financial
concerns, particularly high purchase costs and battery-related uncertainties, are the most
significant barriers to EV adoption. Charging infrastructure limitations, including insuf-
ficient charging stations, long charging times, and lack of home charging access, further
reduce consumer confidence. Social influence from peers, family, and online platforms
plays a dual role in shaping both positive and negative perceptions, while service reliabil-
ity concerns, especially regarding battery durability and after-sales support, affect trust
in EV ownership. The study concludes that EV adoption in Malaysia is influenced by
interconnected economic, technological, and social factors, suggesting that coordinated
improvements in affordability, infrastructure, consumer awareness, and service support
are essential to accelerate adoption. This study contributes novel qualitative evidence
by revealing how financial, infrastructural, social, and service-related factors collectively
shape Malaysian consumers’ EV purchase perceptions, extending previous survey-based
research in the Malaysian context.

Keywords: environmental footprint; low-carbon economy; resource efficiency; climate
action; sustainable transportation

1. Introduction
The global automotive industry is undergoing a significant transformation, with elec-

tric vehicles (EVs) emerging as a key driver of sustainable mobility, as they are widely
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A B S T R A C T

The accurate reconstruction of unknown surface heat fluxes from measurements of the interior temperature is 
still an inverse heat-transfer problem in biomedical thermal engineering, due to the ill-posed nature of the 
problem and the high computing cost of classical optimization-based techniques. In this work, an inverse 
framework supported by DeepONet is proposed for hyperbolic bioheat transport in multilayer human skin 
exposed to transient surface heating. The heat transfer in the epidermis, dermis and subcutaneous tissues is 
described by a non-Fourier hyperbolic bioheat equation, which takes into account the limited thermal-wave 
propagation and the thermal relaxation effects. Using sensitivity analysis, adjoint equations and the conjugate 
gradient technique (CGM), a standard inverse approach is used for generating the high-fidelity reconstruction 
datasets. These records are then used to train a Deep Operator Network that can learn the nonlinear inverse 
mapping from interior temperature histories to unknown surface heat-flux patterns. The framework is studied for 
step, exponential, Gaussian-pulse, and sinusoidal surface thermal loads. The DeepONet is able to reconstruct the 
unknown heat-flux histories with the normalized mean absolute error of 0.0246, normalized root mean square 
error of 0.0518 and coefficient of determination of 0.99996. Additional analyzes reveal resistance to measure
ment noise, modifications in sensor placement, and changes in thermal relaxation time. Compared to the stan
dard CGM-based inverse technique, the trained DeepONet decreases the computing time from 128.40 s to 0.92 s 
with an excellent reconstruction accuracy. The proposed framework exhibits the potential of operator learning 
for fast repeated inverse bioheat transfer reconstruction under regulated numerical settings. More experimental, 
patient-specific and uncertainty-aware validation is needed before it may be used for clinical diagnosis or 
therapy planning.

1. Introduction

Since direct measurement of thermal boundary conditions is 
frequently challenging or impossible in real-world engineering and 
biological applications, inverse heat transfer analysis has grown in 
importance as a field of study. In many cases, the surface heat flux must 
be recreated using an inverse process, and only internal temperature 
measurements are available. Since these inverse heat-conduction prob
lems are typically ill-posed and extremely sensitive to measurement 
errors, reliable solutions necessitate the use of suitable regularization 
and numerical approaches. Early research by Alifanov [1,2] proved the 
efficacy of regularization techniques and laid the theoretical 

groundwork for inverse heat-transfer analysis. Many contemporary in
verse algorithms are based on the regularized numerical approaches for 
nonlinear inverse heat-conduction problems introduced by Alifanov and 
Artyukhin [3].

Thermal disturbances are assumed to propagate instantly throughout 
a medium in the classical Fourier heat-conduction model. When thermal 
reactions take place under high-intensity heating settings or over very 
short time scales, this assumption is called into doubt. Cattaneo [4] and 
Vernotte [26] independently developed an extended heat-conduction 
theory that takes finite thermal-wave propagation speed into consider
ation in order to get around this restriction. Subsequently, a number of 
academics created analytical and numerical methods for solving inverse 
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