
 

 

 

 

On 6thFebruary2026, GIBS organized 

Competition, Perfect Pitch, Debate Competition, Admatazz, Business Quiz were competitions that took 

place, totaling 159 registered students. Students got the chance to demonstrate their managerial abilities 

by participating in numerous events designed to highlight their abilities, allow them to communicate 

their opinions, and engage in other activities.

The event provided students with a valuable opportunity to demonstrate their managerial skills by 

participating in a variety of activities designed to showcase their talents, express their ideas confidently, 

and actively engage in competitive learning experiences.
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A Business Quiz Competition was successfully organized 

was conducted with the objective of enhancing students’ knowledge of business concepts, current 

corporate trends, entrepreneurship, marketing, financ

witnessed enthusiastic participation from students, with a total of 13 teams competing in the event. 

Participants displayed remarkable enthusiasm, confidence, and a strong competitive spirit throughout the 

competition.The quiz comprised multiple rounds designed to test participants’ analytical thinking, 

decision-making abilities, and business knowledge. Each round was carefully structured to ensure active 

engagement, making the competition both informative and ente

great interest and responded confidently, reflecting their preparation and understanding of business 

concepts. 

 

Round 1 – Elimination Round: 

Each team was provided with a set of 25 multiple

allotted to complete the question paper. Based on their performance, 2 teams were eliminated in this 

round. 

Round 2 – General Quiz Round: 

In this round, three questions were asked directly to each team, and 30 seconds were given to respond

each question. Three teams were eliminated following this round.

Round 3 – Audio-Visual Round: 

Each team was presented with two audio

question. Four teams were eliminated at the conclusion of th

Round 4 – Rapid Fire Round: 

The remaining teams participated in the Rapid Fire Round, where four quick

asked consecutively to each team. Only 5 seconds were provided to respond to each question, making 

the round highly challenging and exciting.

The winners of the event were: 

 

 

 

 

A Business Quiz Competition was successfully organized in the Seminar Hall (3rd Floor). The event 

was conducted with the objective of enhancing students’ knowledge of business concepts, current 

corporate trends, entrepreneurship, marketing, finance, and overall business awareness.The quiz 

witnessed enthusiastic participation from students, with a total of 13 teams competing in the event. 

Participants displayed remarkable enthusiasm, confidence, and a strong competitive spirit throughout the 

tion.The quiz comprised multiple rounds designed to test participants’ analytical thinking, 

making abilities, and business knowledge. Each round was carefully structured to ensure active 

engagement, making the competition both informative and entertaining. The teams participated with 

great interest and responded confidently, reflecting their preparation and understanding of business 

Each team was provided with a set of 25 multiple-choice questions (MCQs), and

allotted to complete the question paper. Based on their performance, 2 teams were eliminated in this 

In this round, three questions were asked directly to each team, and 30 seconds were given to respond

each question. Three teams were eliminated following this round. 

 

Each team was presented with two audio-visual questions, with 30 seconds provided to answer each 

question. Four teams were eliminated at the conclusion of this round. 

The remaining teams participated in the Rapid Fire Round, where four quick

asked consecutively to each team. Only 5 seconds were provided to respond to each question, making 

llenging and exciting. 
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was conducted with the objective of enhancing students’ knowledge of business concepts, current 

e, and overall business awareness.The quiz 

witnessed enthusiastic participation from students, with a total of 13 teams competing in the event. 

Participants displayed remarkable enthusiasm, confidence, and a strong competitive spirit throughout the 

tion.The quiz comprised multiple rounds designed to test participants’ analytical thinking, 

making abilities, and business knowledge. Each round was carefully structured to ensure active 

rtaining. The teams participated with 

great interest and responded confidently, reflecting their preparation and understanding of business 

choice questions (MCQs), and 10 minutes were 

allotted to complete the question paper. Based on their performance, 2 teams were eliminated in this 

In this round, three questions were asked directly to each team, and 30 seconds were given to respond to 

visual questions, with 30 seconds provided to answer each 

The remaining teams participated in the Rapid Fire Round, where four quick-response questions were 

asked consecutively to each team. Only 5 seconds were provided to respond to each question, making 



 

 

NAME OF THE STUDENT

Daksh Chandra Jha&Rishit 

Mohit&Aryan 

 

ADMATAZ 

“ADMATAZ”, aimed at equipping students with practical skills in 

their creativity, communication, and marketing acumen. The event provided a platform for students to 

conceptualize and present innovative advertising ideas, fostering

marketing concepts. The event witnessed enthusiastic participation from students, with a total of 

teams taking part in the competition

The competition was judged by Prof. Dr. Abhijit Das

of Gitarattan International Business School. The judges appreciated the originality and enthusiasm 

displayed by the participants and provided constructive feedback to help students refine their advertising 

skills. The event concluded successfully, contributing significantly to students’ experiential learning and 

professional skill development. 

The winners of the event were: 

 

NAME OF THE STUDENT CLASS 

Rishit Kumar Int. BBA-MBA (Sem 4) 

BBA M2B 

, aimed at equipping students with practical skills in advertisement making

their creativity, communication, and marketing acumen. The event provided a platform for students to 

conceptualize and present innovative advertising ideas, fostering teamwork and real

The event witnessed enthusiastic participation from students, with a total of 

taking part in the competition. 

Prof. Dr. Abhijit Das and Dr. Anjali Gupta, est

of Gitarattan International Business School. The judges appreciated the originality and enthusiasm 

displayed by the participants and provided constructive feedback to help students refine their advertising 

successfully, contributing significantly to students’ experiential learning and 

POSITION 

Winner 

Runner Up 

 

advertisement making and enhancing 

their creativity, communication, and marketing acumen. The event provided a platform for students to 

teamwork and real-world application of 

The event witnessed enthusiastic participation from students, with a total of 12 

, esteemed faculty members 

of Gitarattan International Business School. The judges appreciated the originality and enthusiasm 

displayed by the participants and provided constructive feedback to help students refine their advertising 

successfully, contributing significantly to students’ experiential learning and 



 

 

NAME OF THE STUDENT

Pranjal, Shalini Kaushik 

andAman Arora 

Aarti Prasad, Chehek Mahajan 

and Manshi 

 

Perfect Pitch 

 “Perfect Pitch – A Business Plan Event” aimed to provide students with a platform to present 

innovative business ideas and develop practical skills in business planning and pitching.A total of 9 

teams registered for the event, out of which 6 teams activel

enthusiastic participation from CMS students, who were evaluated on parameters such as innovation, 

feasibility, market understanding, financial clarity, and presentation effectiveness. A green welcome was 

extended to the esteemed judges, Dr. Manisha Nain and Ms. Vandana Rastogi, by Ms. Shipra Bhutani 

Uppal and Dr. Prerna Jain through the presentation of saplings as a token of respect and sustainability.

Participants presented a wide range of business ideas spanning digita

sectors. The judges provided constructive feedback to the participants, offering valuable insights to 

refine their business concepts. The competition concluded with the announcement of shortlisted teams 

NAME OF THE STUDENT CLASS 

Pranjal, Shalini Kaushik MBA M2A Winner

Aarti Prasad, Chehek Mahajan  BBA E4A 

 

Runner Up

A Business Plan Event” aimed to provide students with a platform to present 

innovative business ideas and develop practical skills in business planning and pitching.A total of 9 

teams registered for the event, out of which 6 teams actively participated. The event witnessed 

enthusiastic participation from CMS students, who were evaluated on parameters such as innovation, 

feasibility, market understanding, financial clarity, and presentation effectiveness. A green welcome was 

esteemed judges, Dr. Manisha Nain and Ms. Vandana Rastogi, by Ms. Shipra Bhutani 

Uppal and Dr. Prerna Jain through the presentation of saplings as a token of respect and sustainability.

Participants presented a wide range of business ideas spanning digital, sustainable, service, and social 

sectors. The judges provided constructive feedback to the participants, offering valuable insights to 

refine their business concepts. The competition concluded with the announcement of shortlisted teams 

POSITION 

Winner 

Runner Up 

 

A Business Plan Event” aimed to provide students with a platform to present 

innovative business ideas and develop practical skills in business planning and pitching.A total of 9 

y participated. The event witnessed 

enthusiastic participation from CMS students, who were evaluated on parameters such as innovation, 

feasibility, market understanding, financial clarity, and presentation effectiveness. A green welcome was 

esteemed judges, Dr. Manisha Nain and Ms. Vandana Rastogi, by Ms. Shipra Bhutani 

Uppal and Dr. Prerna Jain through the presentation of saplings as a token of respect and sustainability. 

l, sustainable, service, and social 

sectors. The judges provided constructive feedback to the participants, offering valuable insights to 

refine their business concepts. The competition concluded with the announcement of shortlisted teams 



 

who qualified for the final rounds of CONNECT 2026. The session ended with appreciation for the 

participants’ efforts and a formal vote of thanks delivered by the coordinators.

Winners of the event are as follows:

NAME OF THE STUDENT

Anvita Gupta, Harsh, Vedanti 

Kashyap 

Yug 

 Akshita 

 Suhani 

 Priyanshu 

 

Case Folio Competition 

 “Case Folio Competition” aimed to provide students with a platform to analyze a given case study and 

propose effective and practical solutions.A total of 4 teams registered and actively participated in the 

competition. The event witnessed enthusiastic par

parameters such as analytical and problem

recommendations, presentation and communication skills, and performance during the question

the final rounds of CONNECT 2026. The session ended with appreciation for the 

participants’ efforts and a formal vote of thanks delivered by the coordinators. 

Winners of the event are as follows: 

NAME OF THE STUDENT CLASS/ 

Anvita Gupta, Harsh, Vedanti BBA M4A 

BBA M2A 

BBA M2B 

BBA M2A 

BBA E2A 

“Case Folio Competition” aimed to provide students with a platform to analyze a given case study and 

propose effective and practical solutions.A total of 4 teams registered and actively participated in the 

competition. The event witnessed enthusiastic participation from CMS students, who were evaluated on 

parameters such as analytical and problem-solving approach, quality and feasibility of 

recommendations, presentation and communication skills, and performance during the question

the final rounds of CONNECT 2026. The session ended with appreciation for the 
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“Case Folio Competition” aimed to provide students with a platform to analyze a given case study and 

propose effective and practical solutions.A total of 4 teams registered and actively participated in the 

ticipation from CMS students, who were evaluated on 

solving approach, quality and feasibility of 

recommendations, presentation and communication skills, and performance during the question-and-



 

answer session. Participants presented diverse and well

thinking and managerial abilities.The judges provided constructive feedback to the participants, helping 

them gain deeper insights into case analysis and solution develop

the announcement of shortlisted teams who qualified for the final rounds of CONNECT 2026. The 

session ended with appreciation for the participants’ efforts and a formal vote of thanks delivered by the 

coordinators. 

NAME OF THE STUDENT

 Kanika Tyagi, Kush

 Arnav Tripathi, Kanan Gupta

 

Debate Competition 

Debate Competition aimed to provide a platform for students to express their viewpoints, engage in 

constructive arguments, and develop analytical perspectives on relevant topics. The primary objectives 

cipants presented diverse and well-structured solutions, demonstrating their critical 

thinking and managerial abilities.The judges provided constructive feedback to the participants, helping 

them gain deeper insights into case analysis and solution development. The competition concluded with 

the announcement of shortlisted teams who qualified for the final rounds of CONNECT 2026. The 

session ended with appreciation for the participants’ efforts and a formal vote of thanks delivered by the 

OF THE STUDENT CLASS POSITION

Kush, Arpan 
BBA E4A 

 

Winner

Kanan Gupta, Mahek Tripathi 
BBA E4A 

 

Runner Up

Debate Competition aimed to provide a platform for students to express their viewpoints, engage in 

constructive arguments, and develop analytical perspectives on relevant topics. The primary objectives 

structured solutions, demonstrating their critical 

thinking and managerial abilities.The judges provided constructive feedback to the participants, helping 

ment. The competition concluded with 

the announcement of shortlisted teams who qualified for the final rounds of CONNECT 2026. The 

session ended with appreciation for the participants’ efforts and a formal vote of thanks delivered by the 

POSITION 

Winner 

Runner Up 

 

Debate Competition aimed to provide a platform for students to express their viewpoints, engage in 

constructive arguments, and develop analytical perspectives on relevant topics. The primary objectives 



 

of the program were to encourage students to think cri

enhance public speaking and argumentation skills, promote awareness of current socio

technological issues, and build confidence among participants through healthy competition.

The competition was judged by Prof. Dr. Pushpendra Kumar Sharma and Dr. K.K.B. Tomar, who 

evaluated participants based on content, delivery, confidence, and rebuttal skills. The judges appreciated 

the enthusiasm and preparation of the participants and provided valuable feedb

further refine their debating abilities.

 

NAME OF THE STUDENT

Arnav Tripathi 

 

Psh Yaashika 

Aryan, Mohit 

 

 

 

 

 

 

 

 

 

of the program were to encourage students to think critically and articulate their ideas effectively, 

enhance public speaking and argumentation skills, promote awareness of current socio

technological issues, and build confidence among participants through healthy competition.

judged by Prof. Dr. Pushpendra Kumar Sharma and Dr. K.K.B. Tomar, who 

evaluated participants based on content, delivery, confidence, and rebuttal skills. The judges appreciated 

the enthusiasm and preparation of the participants and provided valuable feedb

further refine their debating abilities. 

NAME OF THE STUDENT CLASS 

BBA E4A 

Integrated BBA-MBA Semester 2

BBA M2B 

tically and articulate their ideas effectively, 

enhance public speaking and argumentation skills, promote awareness of current socio-economic and 

technological issues, and build confidence among participants through healthy competition. 

judged by Prof. Dr. Pushpendra Kumar Sharma and Dr. K.K.B. Tomar, who 

evaluated participants based on content, delivery, confidence, and rebuttal skills. The judges appreciated 

the enthusiasm and preparation of the participants and provided valuable feedback to help students 

POSITION 

MBA Semester 2 

Winner 

Runner Up 



 

TYPEOF EVENT 

VENUE 

TIME &DURATION 

CONDUCTED BY 

ORGANISED FOR 

NAME OF THE COORDINATOR

ATTENDANCE 

RESOURCE PERSON 

 

OBJECTIVES OF THE EVENT

FLYER OF THE EVENT 

Co-curricular 

GIBS Campus 

9:00 AM- 2:00 PM 

 CMS-GIBS 

 Management Students 

COORDINATOR  Dr. Chetna Mahaur, Ms. Pushpa Prajapati, Ms. Geeta 

Khari 

159 

 NA 

EVENT 

1. To provide a competitive platform for students to 

demonstrate their managerial, analytical, and 

decision-making skills through participation in 

diverse management-based competitions. 

 

Dr. Chetna Mahaur, Ms. Pushpa Prajapati, Ms. Geeta 

To provide a competitive platform for students to 

demonstrate their managerial, analytical, and 

making skills through participation in 

based competitions.  



 

 

PREPARED & SUBMITTEDBY:

 

LEARNING OUTCOMES 

SHORT FALLS, IF ANY 

LINK TO  YOUTUBE VIDEO 

PREPARED & SUBMITTEDBY: DR. CHETNA MAHAUR, ASSOCIATE PROFESSOR, GIB

2. To encourage students to enhance their 

communication, presentation, and teamwork 

abilities by engaging in activities such as case 

analysis, business pitching, debates, and quizzes. 

3. To foster innovative thinking and practical 

application of management conc

students to develop problem-

to real-world business scenarios.

4. To select teams for Connect 2026

1. Students developed improved analytical and 

critical-thinking skills through participation in case

based and problem-solving competitions. 

2. Students enhanced their confidence and 

communication abilities by presenting ideas, 

debating viewpoints, and interact

judges.  

3. Students gained practical exposure to business 

concepts and teamwork, enabling them to apply 

theoretical knowledge to competitive and real

management situations. 

4. Home teams were selected to represent college at 

Connect 2026. 

 NA 

 https://youtu.be/1s46hiVKJZ8  

 

DR. CHETNA MAHAUR, ASSOCIATE PROFESSOR, GIBS 

To encourage students to enhance their 

communication, presentation, and teamwork 

abilities by engaging in activities such as case 

analysis, business pitching, debates, and quizzes.  

To foster innovative thinking and practical 

application of management concepts, enabling 

-solving skills relevant 

world business scenarios. 

To select teams for Connect 2026 

Students developed improved analytical and 

thinking skills through participation in case-

solving competitions.  

Students enhanced their confidence and 

communication abilities by presenting ideas, 

debating viewpoints, and interacting with peers and 

Students gained practical exposure to business 

concepts and teamwork, enabling them to apply 

theoretical knowledge to competitive and real-life 

Home teams were selected to represent college at 


