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On December 15
th

 February 2024, Gitarattan International Business School, Rohini, New Delhi 

organized an IIC Event on "Innovative Horizon: Redefining Marketing Strategies" for Final-

year BBA (M6A) students. Dr. Dipti Jain (Innovation Ambassador Gibs) the resource person for 

the event, who shared her expertise with the participants. 

 

The session commenced with an introduction to the significance of redefining marketing 

strategies in today's dynamic business environment. Emphasizing the importance of embracing 

technological advancements and prioritizing customer experience, the speakers highlighted the 

role of innovation in maintaining a competitive edge in the market 

 

Students developed the ability to identify marketing challenges and opportunities, laying the 

groundwork for effective problem-solving in real-world scenarios. The session provided 

opportunities for students to improve their communication skills, enabling them to effectively 

convey marketing concepts and ideas to diverse audiences 

 

Participants gained insights into the professional expectations of the marketing industry, preparing 

them for successful entry into the workforce upon graduation. The event encouraged the cultivation 

of an entrepreneurial mindset among students, equipping them with the ability to identify and 

capitalize on marketing opportunities in innovative ways. 

 

The IIC session on "Innovative Horizons: Redefining Marketing Strategies" proved to be an 

enriching and enlightening experience for all participants. By delving into vital marketing concepts 

and fostering critical skills and perspectives, the event successfully empowered students to thrive in 

the world of business and entrepreneurship. 

 

  

 

 

 

 



 

 

 

 

FLYER OF THE EVENT 
              

 

TYPE OF EVENT 
IIC “Innovative Horizon: Redefining Marketing 

Strategies” 

VENUE Room No. 403 

TIME & DURATION 11:00 AM to 01:00 PM 

CONDUCTED BY IIC 

ORGANISED FOR BBA M6A 

NAME OF THE COORDINATOR Ms. Bhawna Sharma 



 

 

 

 

 

 

PREPARED & SUBMITTED BY: Ms. BHAWNA SHARMA, ASSISTANT PROFESSOR, 

GIBS 

ATTENDANCE Students:40 

RESOURCE PERSON 
Dr. Dipti Jain 

(Innovation Ambassador Gibs) 

OBJECTIVES OF THE  EVENT 

To provide students with in-depth insights into the 

latest trends, technologies, and methodologies 

shaping the field of marketing and to foster a 

learning environment that encourages curiosity, 

creativity, and critical thinking. 

LEARNING OUTCOME 

Students were able to refine their ability to identify 

marketing challenges and opportunities, laying the 

foundation for effective problem-solving and 

Students will be able to improve their ability to 

communicate marketing concepts and ideas 

effectively. 

SHORT FALL DURING EVENT NA 


