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ABSTRACT

Entrepreneurship is essential for nation's economic development. The field of entrepreneurship has been attracting the researchers

and has been explored from various dimensions. The present paper attempts to contribute to the literature by providing an

insight in the Entrepreneurial Intention of the students. Personality factors affect the career choices made by the students. The

paper empirically tests the relationship between personality dimensions of the BIG Five model and the intention to start a

business. The sample drawn from the university students suggests positive relationship between personality factors and

Entrepreneurial Intention. The study contributes to the knowledge on guidance to be given to the students related to the career

choices
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INTRODUCTION

Entrepreneurship is an activity which contributes in the nation’s
economic development and provides means of employment.
For a nation like India entrepreneurial activities are most
important so to leverage on its demographic dividend. Large
young and employment ready population of India need to
exploit entrepreneurship as their career option. Government’s
initiatives to increase on entrepreneurial activities in recent
times are increasing. Many business schools have also
incorporated incubation and entrepreneurial centers. Research
has shown the importance of education in the ‘Entrepreneurial
Intention’ of the students (Basu & Virick, 2007). Entrepreneurs
are those who are able to understand the opportunities and
cater to it for the purpose of wealth creation or social causes
(Arasteh, et.al., 2012).

Like initial research on leadership wherein researchers were
looking for the traits of a leader recent entrepreneurship
research is also focussing on the traits so to find out personality
traits which are strong indicator of entrepreneurship (Hmieleski
& Lerner, 2016a; Leutner, Ahmetoglu, Akhtar, & Chamorro-
Premuzic, 2014; Wu et.al., 2019). The interviews and research
on Entrepreneurs has also suggested that circumstances and
the opportunities have an important role but most entrepreneurs
have conquered despite odd circumstances. This contention
gives a hint that individual traits have a huge role. ‘Personality
is defined as an individual’s unique response to the
environment’. Personality assessment though has always been
a challenge but now widely researchers agree that individual’s
difference in human beings characteristic pattern of
understanding, emoting and behaving can be organized in terms
of Big five personality trait domains (Rothmann & Coetzer,

2003; Soto & John, 2017). EI is defined as “the conscious
state of mind which precedes action and directs attention
towards entrepreneurial behaviours such as starting a new
enterprise” (Esfandiar et.al.2019). The present paper is an effort
to develop an insight of the association between the Big-Five
personality dimensions and Entrepreneurial Intention of the
students. The paper is organized in three sections on literature
review and hypotheses, Research methodology and results
analysis and further discussion and conclusion.

LITERATURE REVIEW

Across virtually all periods of civilization history,
“entrepreneurship has been an important contributor in the
development of the societies and nations. “Entrepreneurship
has become more important than ever in important function in
the progress of the modern civilization” (Shane &
Venkataraman, 2000).The present section takes a view on the
research undertaken in the area. Intention models are direct
precursor to actions i.e. before action there is intent to indulge
in that specific behavior. The concept of planned behavior given
by Ajzen (Ajzen, 1991) is widely applied in  the
entrepreneurship literature.

“Personality has some affect despite the fact that
entrepreneurship will require exceptional control over self and
perseverance”. During the past two decades research on
‘personality has become a very active field of research’
(Brandstätter, 2011). Personality research has taken many
dimensions; researchers have explored personality as a pattern
of various traits (Zhou, Yang, Li, & Zhang, 2019) and have
conceded that an individual works as a whole so the pattern
approach is more wise to adopt. Frank et al. (2003) found that
the significance of personality traits changes across the
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spectrum entrepreneurial processes from initial start-up
intentions to the start-up process and realization, and on to
business success. He investigated the various influence of
personality types on different entrepreneurial stages:
entrepreneurial intention and entrepreneurial success (Franke
& Luthje, 2003).

The belief that entrepreneurs have different psychological
characteristics has a long tradition in entrepreneurship research
as has also been suggested by various researchers. A growing
number of studies have focused on narrow personality traits
(risk-taking propensity (RTP) Dark Triad (Hmieleski & Lerner,
2016b) and need for achievement and personal abilities. The
(Brice Jr., 2002) explored the relationship between Big-Five
model of personality and entrepreneurship. The study found
conscientiousness and openness to experience were positively
related to Entrepreneurial Intention (EI) and Agreeableness is
related negatively to EI.

EI is defined as “the conscious state of mind which precedes
action and directs attention towards entrepreneurial behaviours
such as starting a new enterprise” (Moriano, 2012) .Intention
models are direct precursor to actions and theory of planned
behaviour is also applied in the entrepreneurship literature.

Entrepreneurship is considered as a planned behaviour rather
than an accidental one. One of the antecedents to EI is
personality characteristics of an individual. Holland also
suggested that career choice of an individual is an extension to
his or her personality. Various models of the personality has
been put to test by the researchers however OCEAN or the big
five traits of the personality are the most important to
understand(Obschonka, Silbereisen, & Schmitt-Rodermund,
2010).The study indicated that individuals high on extraversion,
conscientiousness and openness and low on agreeableness and
neuroticism are more likely to choose entrepreneurial careers.
The study used entrepreneurial control beliefs as mediator
between entrepreneurial personality, early entrepreneurial
competence in adolescence on conditional EI and unconditional
EI. It confirmed that control beliefs mediate EI but personality
has been found to have no relationship with EI. The study uses
retrospective research to analyse the early stage entrepreneurial
competencies which are measured by Early leadership, Early
inventions and early commercial activities (Obschonka et al.,
2010).

(Murugesan & Dominic, 2013) suggested that both personality
and attitude are important variables in the EI. They applied
ingenuity, perseverance, variety seeking and strong judgment
as personality variables and attitude towards Entrepreneurship,
money, competitiveness and towards change as attitude
variables.

Findings also suggests that prior exposure to entrepreneurship
education has a positive effect on students’ attitudes toward a
career in entrepreneurship and on perceived behavioral control
or entrepreneurial self-efficacy (Basu & Virick, 2007). At the
same time, individuals’ previous or existing exposure to

entrepreneurship both directly and indirectly through their
family background in business, is significantly linked to their
attitudes, norms, and ‘perceived behavioral control’ regarding
entrepreneurship. More specifically, having an entrepreneur
father is significantly related to the child’s positive attitudes,
stronger norms, and increased self-efficacy with respect to
entrepreneurship.

RESEARCH OBJECTIVES & HYPOTHESES

The study assesses the relationship between personality factors
as determined by Big Five factor model and Entrepreneurial
Intention of the students studying in the state university
affiliated Institute. Specifically, the objectives of the study are
to understand the role of various personality factors on
Entrepreneurial intentions of the students. Based on these
objectives following hypotheses have been formulated

Ha1: There is significant positive relationship between
Extraversion and EI

Ha2: There is significant positive relationship between
Agreeableness and EI

Ha3: There is significant positive relationship between
Conscitiousness and EI

Ha4: There is significant positive relationship between
Negative Emotionality and EI

Ha5: There is significant positive relationship between
Openness to experience and EI

“Extraversion implies an energetic approach to the social and
material world and it is typically associated with the traits like
sociability, assertiveness and energy level” (Brandstätter, 2011;
Soto & John, 2017). Agreeableness is opposed to prosocial
and communal orientation toward others with antagonism and
includes traits such as compassion, Respectfulness and trust.
Entrepreneurs have lower scores in this dimension than
managers (Zhao, Seibert, & Lumpkin, 2010a).
Conscientiousness can be described as ‘socially prescribed
impulse control’ that facilitates task- and goal-directed
behaviour, such as thinking before acting, delaying
gratification, following norms and rules, and planning,
organizing, and prioritizing tasks. Conscientiousness traits are
‘organization’, ‘productiveness’ and ‘responsibility’. Negative
emotionality traits are Anxiety, Depression and Emotional
Stability. Open Mindedness traits include Aesthetic sensitivity,
Intellectual curiosity and creative imagination.

RESEARCH METHODOLOGY

The present research design uses descriptive research to gauge
the relationship between personality traits and entrepreneurial
intention of the students. To assess EI scale given by Linan
was used. The scale is 6- items questionnaire with items like “I
am ready to do anything to become entrepreneur” (Linan & Y,
2009). It uses 5 point scale to assess agreement of the
respondents. The present research measures the personality
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using the BFI-2-S. The instrument was developed by (Soto &
John, 2017) as the short form of BFI-2 so ease its application
for the research purposes. The instrument is developed with a
consideration of not to loose any domains’s bandwidth and
cover the entire spectrum of personality. BFI-2-S is 30 items
scale and takes lesser time than the BFI-2 (Soto & John, 2017).
All three forms of the BFI-2 are appropriate for domain-level
personality assessment. Full ‘BFI-2’ and the ‘BFI-2-S’ (in
reasonably large samples) are appropriate for examining facet-
level traits in personality assessment.

Respondent’s Profile

The sample was drawn using convenience sampling technique.
The percentage participation of males was 47 and female
participation was 53. Since the entire sample was of students
the age was between 20-25 years.

RESULTS

The data was tested for the normality and results are shown in
the table no. 1. For the smaller samples Shapiro-Wilk test is
used. The significance level (P>0.05) for Negative

Emotionality, agreeableness led to the rejection of alternate
hypothesis that i.e data is normally distributed. However for
all others including dependent variable EI null hypotheses are
rejected making it non feasible for the parametric tests. So the
present paper uses non-parametric correlation analysis for
further analysis.

The table 2 shows that correlation coefficient between Open
mindedness and EI is statistically significant (r=.248, p<0.001),
coefficient of correlation between EI and Conscientiousness
is statistically significant (r=.209, p<0.05) and correlation
between EI and Agreeableness is also statistically significant
(r=.231, p<0.05). Rest the all other correlation coefficients are
not significant. So the Ha2, Ha3, Ha5 are accepted and the
present study fails to accept Ha1 and Ha4.

The table 3 shows that there is significant difference between
males and females on all factors of personality and EI.

Table 1: Test of Normality

Kolmogorov-Smirnova Shapiro-Wilk   

Statistic df Sig. Statistic df Sig. 

EXTRAVERSION 0.121 119 0.000 0.954 119 0.000 

AGREEABLENESS 0.102 119 0.004 0.984 119 0.160 

CONSCIENTIOUSNESS 0.115 119 0.001 0.977 119 0.043 

NEGATIVEEMOTIONALITY 0.128 119 0.000 0.970 119 0.010 

OPENMINDEDNESS 0.138 119 0.000 0.965 119 0.003 

EI 0.130 119 0.000 0.956 119 0.001 

Table 2: Spearman Correlation coefficient

  1 2 3 4 5 6 

EXTRAVERSION (1) 1.000           

AGREEABLENESS (2) 0.261 1.000         

CONSCIENTIOUSNESS (3) 0.343 0.478 1.000       

NEGATIVEEMOTIONALITY (4) 0.239 0.293 0.251 1.000     

OPENMINDEDNESS (5) 0.262 0.426 0.395 0.343 1.000   

Spearman's 
rho 

EI (6) 0.076 0.231 0.209 -0.010 -0.248 1.000 
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Table 3: Independent Sample t-test

Levene's Test for 
Equality of 
Variances 

 

95% Confidence 
Interval of the 

Difference 

 

F Sig. Sig. 
(2-

tailed) 

Mean 
Difference 

Std. Error 
Difference 

Lower Upper 

Equal variances 
assumed 

1.963 0.164 0.742 0.17699 0.53529 -0.88313 1.23711 EXTRAVERSION 

Equal variances 
not assumed 

  0.738 0.17699 0.52747 -0.86765 1.22163 

Equal variances 
assumed 

0.029 0.866 0.610 -0.27926 0.54605 -1.36068 0.80216 AGREEABLENESS 

Equal variances 
not assumed 

  0.610 -0.27926 0.54570 -1.36022 0.80170 

Equal variances 
assumed 

0.557 0.457 0.375 -0.38949 0.43749 -1.25591 0.47693 CONSCIENTIOUS
NESS 

Equal variances 
not assumed 

  0.372 -0.38949 0.43482 -1.25068 0.47171 

Equal variances 
assumed 

0.358 0.551 0.395 0.39006 0.45690 -0.51482 1.29493 NEGATIVEEMOTI
ONALITY 

Equal variances 
not assumed 

  0.394 0.39006 0.45554 -0.51223 1.29234 

Equal 
variance0s 
assumed 

0.119 0.731 0.855 0.09545 0.52128 -0.93692 1.12783 OPENMINDEDNE
SS 

Equal variances 
not assumed 

  0.854 0.09545 0.51773 -0.92993 1.12084 

Equal variances 
assumed 

0.859 0.356 0.575 0.51705 0.91939 -1.30376 2.33785 EI 

Equal variances 
not assumed 

  0.572 0.51705 0.91239 -1.28996 2.32405 

Dependent variable: Gender, df=119

DISCUSSION

The present paper attempts to analyse the relationship between
personality factors and EI. Entrepreneurship is an important
aspect for the economic, social and technological development.
The students of B-schools shall consider it as a career option.
With the contention that Entrepreneurship is a planned behavior
and starts with EI the study tries to relate with personality
factors. The previous studies thought not in Indian context have
found positive correlation between ‘Extraversion’, ‘Openness
to change’, ‘Conscientiousness’ and EI (Brandstätter, 2011;
Zhao, Seibert, & Lumpkin, 2010b) and negative correlation
between ‘agreeableness’ and ‘Neuroticism’. The present study
has found weaker correlation coefficient between all the
personality factors and EI. The positive correlation between
EI and Openness, EI and Conscientiousness is in line with

previous studies however the positive correlation between EI
and Agreeableness may be is hinting towards the cultural
aspects in the relationship. The sample however is small, the
researchers recommend using the bigger sample to further
analyse the relationship. There is no significant difference
between male sample and female sample on EI. It suggests
that both are equally inclined towards entrepreneurship.

MANAGERIAL IMPLICATIONS

The study made an important contr ibution to the
Entrepreneurship literature by taking a sample from India. The
findings can be utilized appropriately for the training purposes
of the students in the classroom. The results also give a direction
for the suitable guidance to the students on career choice. As
the interactionist perspective suggests that students’ choose
career in accordance to their personality.
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