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Abstract 

The research was   a study of attributes of banking services offered by 

the public and private sectors banks in National Capital Region 

(NCR).The study made use of regression method to analyze the 

importance of these attributes on customer’s overall satisfaction. The 

respondents of the study were the bank customers. The primary tool 

used in gathering data was the questionnaire. The ‘t’ test, Analysis of 

Variance (ANOVA) were used to test the different hypothesis of the 

study. The 0.05 level of significance used as reference in accepting or 

rejecting the hypothesis.  
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