
 

 

 

 

A national seminar on “Building and Sustaining Brands: Trends, Challenges and 

Strategies” was organized by Gitarattan International Business School on 09
th

 February, 

2018. The objective of the seminar was to discuss trends & techniques of managing 

customer-based brand strategies, exploring challenges of brand identity development through 

digital transformations and to suggest strategies for brand sustainability in customer-oriented 

markets.  

 

The theme for the inaugural session was “Managing Customer-Based Brand Strategies”. 

Dr. D.K. Batra, Professor  IMI, New Delhi enlightened gathering on the first theme with his 

valuable insights of the emerging markets and today’s smart consumer. He explained that 

branding is intangible and requires careful digitization to create trust.  He portrayed the brand 

as a human being as it has the presence of brand personality and brand lifespan. He 

concluded that Brand equity comprised of consumer feelings and consumer judgement.  

Every marketer should, therefore, focus on the “Felt & Learnt” part of Branding.  

 

 

The sub-theme for the second session was “Transformation in Brands & Associated 

Challenges”. Professor Rajesh K Rattan, Ex-Vice Principal, Times School of Marketing, 
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New Delhi, enlightened the concept of brand essence with suitable examples and focussed on 

how brands are transforming in the digital era.  He highlighted the challenges confronted by 

several contemporary & modern brands. The session ended with enthusiastic presentations by 

the students on an interesting activity of Brand positioning.  

 

“Growth drivers & Brand Sustainability” was the theme for the third session and Mr. 

Mahinder K Dhingra, renowned Management & Law consultant was the speaker for this 

session.  He elaborated the relevance of Corporate Social Responsibility and the drivers those 

are responsible for the growth of any Brand. The participants understood the emotional 

connect with brands and the concept of custom-tailoring through his deliberations. He further 

explained concepts like radical re-branding, perpetual adaptation, green washing, etc.   

 

The seminar ended with a better understanding of the ground rules for branding, techniques 

of creating and sustaining customer trust and loyalty along with building emotional 

connections with the customers to sustain competition. Newer concepts, new insights and 

new strategies detailed by the speakers made the seminar highly interesting and interactive. 
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